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Strategic Planning for Competitive Advantage in Lingerie Industry:

A Case Study from Victor Public Company Limited

Orawan Chiengsirisupawong

Victor Public Company Limited

Correspondence: zai_v_wan@hotmail.com doi: 10.14456/jisb.2017.7

Abstract

Victor, formerly known as International Cosmetics Public Co., Ltd., was founded in 1964, selling cosmetic
products at first, and later fashion products, foods, and household items. As part of the Patanakarn Group, its
Wacoal line is a leading distributor of lingerie. A strategic plan was developed as an information system with
a knowledge management training approach to teach best practices and share the latest trends. Customer
relationship management (CRM) would interpret data about customer history to improve business
relationships, retain customers, and increase sales. An extended CRM system for product information would
cost the company 3,239,000 Thai baht ($90,893.790 USD). By using this strategy, ICC would strengthen the

company and create a sustainable competitive advantage in the Thai lingerie industry.

Keywords: competitive advantage, strategic planning, lingerie industry
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Information Strategy Plan:

A case study from Jewelry & Service Co., Ltd.

Narissara Tananyutthawong*

Jewelry & Service Co.,Ltd.

*Correspondence: kamui.d3@gmail.com doi: 10.14456/jisb.2017.8

Abstract

Jewelry & Service Company Limited is a Jewelry manufacturer in Thailand, complete solution for custom
gold jewelry and silver jewelry manufacturing with over 15 years of service. The company is committed to
improving the quality of products to the universal standard, and expanding market. Regarding analysis of the
corporate environment and factors associated with various tools, it can be divided into three core Information
system strategies: 1) The development of company and product to an international standard, 2) The
development and market expansion, both domestically and abroad, and 3) The systems development for the
administration.

To successfully work in accordance with company’s goals and process conforming to its strategies, we
present new information systems which are: 1) Production management system 2) HR management system
3) Warehouse management system 4) Sale support system 5) Customer management system and
6) Financial accounting system. Spending budget of 2,825,430 baht for a 5-year development.

From prioritization of new information systems which using criteria of 1) The relationship with supporting
the implementation of the strategic plans 2) The relationship with current missions and problems, and 3) the
relationship with related to user benefits, we have found that a third key sequence: 1) Sale support system
2) Warehouse management system and 3) Production management system, respectively. The assessed
value of the system is determined by the return on investment and discount payback period (DPB). In
developing the proposed new information systems, found that it would have a 3-year 3-month payback
period. These costs of investment, representing 1.09% of company revenues and accounted for 7.98% of the
5-year net profit.

As summary of Executive requirements, it is consistent with the analysis by sort prioritizing the
information systems development as follows; Sale support system, Production management system and
Warehouse management system will begin to develop since the first year. The others will start to develop in
the later years. However, the action plan and investment budget can be adjusted as appropriate and

necessary.

Keywords: Information technology strategy plan, Jewelry
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An Information Technology Master Plan:

A case study from Turmer Public Company Limited, Digital Platform Department

Panjarat Temkode*

Turmer Public Company Limited

*Correspondence: parn45125@gmail.com doi: 10.14456/jisb.2017.9

Abstract

The digital platform department (DPD) of T Corporation Public Company Limited, a communication
conglomerate in Thailand, is responsible for providing digital media services and creating software to achieve
strategic convergence. Relating to digital media, it provides such services as downloading music, movies,
website and applications. It supports and strengthens the core businesses of The T Corporation:, Thailand’s
largest cable TV provider, its largest ISP Internet and one of Thailand’s largest mobile operators.
Convergence strategy may be used to increase customer engagement with the group’s service.

To create and develop digital media to meet market requirement, it is necessary to operate efficiently,
quickly delivering products to the market at low cost. The SPS was guided in preparing a strategic plan to

improve service quality, meeting customer needs, and saving costs for better competitive results.

Keywords: Strategy plan, Digital platform, Software quality
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3. MINAICHYDIBIANT
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3.2 M33azibaaly Five Forces Model
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3.3 nM3IAzilagly VRIO framework
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3.6.1.1 MITUFUAT (Recruitment)

(1) thumaiulodaaniau 5w JobDB, JobThai

(2) FUENATANNNTIRLA1E 1% 1ATINT Next Gen

(3) uaaaluaadnIuuziin 1w 1a3Ins Friend get friend

JuaeumyiaiasdanuINzay Lﬁmmﬂvl@i”lgﬂﬂaﬁﬁmwuﬂﬁﬂUﬂ%aiﬂé’lﬁuaﬁ'ﬂyﬂmmﬁ
aglunsdniasagud Yanumiangnse de “Tasoms Next Gen” LLazﬂuﬁlfﬁ'ﬂmﬂ “Friend get friend” Wazn13
‘mNmﬁﬂmﬁfuﬁﬂﬂﬁqﬂmnﬂvs3J' gifanufadsanauluasdng niefanudalng ganussnau 9
sansashanwamn IWawauidu
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The Factors Influencing sharing personal information online among older

Facebook users in the Bangkok Metropolitan Area

Sukanya Kampasri*

Thammasat University Libraries

*Correspondence: kiawkoii99@gmail.com doi: 10.14456/jisb.2017.10

Abstract

This research aims to study the factors influencing sharing personal information online among older
Facebook users in the Bangkok metropolitan area by integrating three models include Protection motivation
theory (PMT), Theory of planned behavior (TPB) and Communication privacy management Theory (CPM).
This study is based on quantitative research, conducted using questionnaires as data collection device. The
sample consisted of 125 older Facebook users.

The result shows that (1) perceived threats has a direct impact on awareness, (2) perceived threats,
awareness and social influence have a direct impact on Intention and (3) intention, trust, perceived benefit

and usage ability have a direct impact on sharing personal

Keywords: Facebook, Older, Sharing personal information online
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4. 25713798

mu?ﬁ'ﬂﬁlﬂumu%”ﬂL%qﬁmmlugﬂLmumaamﬁﬁ'm%aéﬁm I@UﬂﬁiLﬁUiﬂHﬂ‘ﬂ’mﬂ@;u@ﬁE]EJ"]{I ABNNT
l#mIneuuunreumueanlaivasgldnwnsogniuin 200 g0 %aﬁﬁmauné’uﬁwmu 125 7a laolngy
@Tﬂati’l\'il,ﬂugﬂiammuaaumuLa\‘l (Self-administered questionnaire) ‘ﬁlﬂizﬁ]’mt\hu Social network LLazNIZINY
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vhum]”ﬂaé’nwmzmﬂﬁmmw‘nﬁmﬂuazhaﬁ L% N7 log in N3
log out NIAIATEN 9 3.26 1.245 0.829
waindnslgleneunidilady ou
dviiaaaniue ANl awAAETa
3.57 1.050 0.809
LWTﬁﬂl%ﬁﬁﬁWﬁﬁﬁﬂ’l’mL°1T’]1ﬁ]<1"1EI 3.54 0.988 0.725
2. anu'lila (%Variance = 13.231: Cronbach’s alpha = 0.910)
' A A o '
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5.2 NAIATIEHHNANTIIIVE
NWIwhlEmIienzianunanasiaauasnsiny (Simple linear regression analysis) WaTNNTUATIER
ANUDANBENYAA (Multiple regression analysis) lagl5@n p-value NiaaninnIawinny 0.05 uamimnua

wodmanesia lasusnienziaiadn 3 dau asl
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2 A @ o vo 2 { a a
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{ A [y (% a o . .
AN 4 Uz 5 TIREAARINUINUIFLUDY Lee et al. (2008), Petrorio (2008), Qian and Scott (2007) L&
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{ 4 v GJ { AI A/ e v { 1 U 1 Qs
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Sum of
Model Squares df Mean Square F Sig.

Regression 19.711 1 19.711 19.481 0.000"

Residual 124.452 123 1.012

Total 144.164 124

**p <0.05

dl a 1 e a Qg Qs Y Qs e
@131 N 5 Namsal,ﬂ‘mﬁmawﬂ‘s:ammaam‘m@namlaam‘ssu;mﬂqﬂmwnumimmun

Standardized
Unstandardized Coefficients |Coefficients
Model B Std. Error Beta t Sig.
(Constant) 2.205 0.331 6.665 0.000
MITUINLANAN 0.385 0.087 0.370 4.414 0.000**

R =0.370, R2 = 0.137, Std. Error of the estimate = 1.00589

**p < 0.05
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AN 6 wamﬁmﬁ:ﬁmm@maﬂ*‘uadmﬁujﬁyqﬂmu NNIATTHRBN BNTWANIFIANNUAINNAILD

Sum of
Model Squares df Mean Square F Sig.
Regression 25.863 3 8.621 10.708 0.000**
Residual 97.417 121 0.805
Total 123.280 124

**p < 0.05

i a 1 Qs a Qg Q v a
MINN 7 Naﬂ’]i’lLﬂ‘ﬂzﬁﬂ’]awﬂizﬁ‘ﬂﬁ‘ﬂ?J\‘iﬂ’]iﬂ(ﬂﬂﬂEI“I]ENﬂ"I‘S‘S‘]JEI‘IUQﬂﬂ’]N NIIATHUN

ANTWANIRIANALANNAT LD

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
(Constant) 3.274 AT2 6.939 0.000
MITUFABANA -0.226 0.084 -0.235 -2.697 0.008**
ANTWANIFINN 0.297 0.090 0.268 3.308 0.001*
MIAILATN -0.184 0.081 -0.199 -2.283 0.024**
R = 0.458, R2 = 0.210, Std. Error of the estimate = 0.89727

**p < 0.05

§1u7 3 N3TLATIEHANNFURRETEnIN9eLsBase 4 Tase Usznaudpainudsle ms%’ujﬂiﬂwﬁ
ANuFET NI w analila Audnlsanumsuidudayasiue wudreudsdaszimnuaaiulsany
ﬁim‘”uﬁ'f;lém”fy, p = 0.000 (F4 15 = 30.138) Famannaiuioanuiuudsrasaudsaulesosas 50.10 (R® =
0501) ifiodeseilunusziduavesdautsdass  axwuinanuaila  anulile myuidsslont  uas
m’mmmmlumﬂfmmﬂuﬁaﬁmmmnn_iaﬂuiagammﬁ ﬁs:ﬂ”uﬁfﬁém”@ p = 0.015 p = 0.012 p= 0.014

Waz p = 0.000 MUAIAL AILEAIIBATITINN 8 AT 9 TINAAAEINUNANITIIEVDY Kisekka et al. (2013) 71
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dl a tﬂl U 1 v Ay v =3 v | Qs
asnnifieanudeliazlinelviwadnaz lidaw pfayausziiutayaiiuaudy

A A & <& o o & o )
171991 8 wan1IAATzENIInAnasvaIANNAIle MITLiUslond anususalunaldiu anwlilany
mutsTudayasI e

Sum of
Model Squares df Mean Square F Sig.
Regression 63.421 4 15.855  30.138 0.000
Residual 63.129 120 0.526
Total 126.550 124

*n<0.05

{ a 1 e a A€ Qq; Q v v
TN 9 wamslianeianaudszinirainsnanasanuatle mysuilslonl anumansalumsldnu
anuhila nuvasnsuLisiudayasaue

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
(Constant) -0.301 0.312 -0.964 0.337
ﬂ?ﬁ&léﬁiﬁ] 0.217 0.088 0.214 2472 0.015**
anwlile 0.230 0.090 0.223 2.552 0.012**
ﬂ”li%'uiﬂizif;l“ﬁﬁ 0.208 0.084 0.184 2.485 0.014**
AMURINIID I3 LT 0.296 0.076 0.301 3.871 0.000**
R =0.708, R2 = 0.501, Std. Error of the estimate = 0.72531

**p < 0.05
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Factors Driving Personal Information Disclosure:

The Case of Facebook Single Sign On

Ekaphan Pattanavijit*
Ziios (Thailand) Limited

*Correspondence: ekaphan_p@hotmail.com doi: 10.14456/jisb.2017.11

Abstract

Nowadays, smartphones are being used more widely and become a part of our everyday life. Effectively
using smartphones is adopting apps to fulfill user needs. App developers also try to build apps that match
user needs. To provide more personalized services, it is necessary to retrieve users' personal information.
One approach to get user's personal information is using single sign-on. So, we aim to explore factors
affecting the disclosure of personal information through single sign-on, based on the Privacy Calculus theory.
Sample data are collected from online questionnaires. Respondents are users in Thailand who have
smartphones or tablet computers and sign on to access apps by their Facebook accounts once. Results
show that factors influencing the users' decision to disclose personal information through Facebook single
sign on are perceived control over the use of personal data, privacy concern, trust in providers, perceived
risk, monetary benefits, and value of personalization. Factors relating to benefits have more influence on

personal information disclosure than cost factors (users' loss of privacy).

Keywords: Privacy Calculus, Personalization, Perceived Risk, Monetary Benefits, Personal Information

Disclosure
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