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Perception of Brand Equity User via

Line Sponsored Sticker

Nawawat Sittiprom*

Gosoft (Thailand) Co., Ltd

*Correspondence: nawawatsit@gmail.com doi: 10.14456/jisb.2017.13

Abstract

The purpose of this study is to investigate how Line sponsored sticker affects perception of brand equity.
This study is based on the uses and gratification theory, which contributed with the functions of media for
individuals, groups and society, along with brand equity concept. The online questionnaire was used as
research method for quantitative data collection. The 212 respondents who had ever used Line sponsored
sticker and live in Bangkok metropolitan region were selected to answer the questionnaire.

The findings indicated that the factors of informativeness, entertainment, irritation, and attitudes about

advertising affected perception of brand equity, in descending order of importance.

Keywords: Line application, Line sponsored sticker, Uses and gratifications theory, Brand equity
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4. 251137298

my3spessidunis3suiEsU5unm (Quantitative research) lugtuunwaInid1sn (Survey research) lag
lfuuusaunna Lﬂum%aoﬁaiumﬂﬁu*’ﬁagamnmsajm”’aaf;iw,mudm (Sample random sampling) 3NK LTI
laiuauniiaguilgou Line sponsored sticker $1%a% 212 §2agn aﬁaﬁaumiﬁ'@Lﬁuiagamﬂmjmy'saam
;j‘?ﬁ?’ﬂvlﬁﬁ']Lmuaaumuﬁw”@ummmmm‘?ﬁ'ﬂuaﬁ@ (Usznaueas Maslow, 1970; Luo, 2002; Bracket and
Carr, 2001; Ducoffe, 1996; Tsang et al., 2004; Schlosser et al., 1999; Xu and Li, 2014; Liu et al., 2012; Palka
et al., 2009; Haghirian et al., 2005; Sandage and Leckenby, 1980; Xu, 2006; Farquhar, 1990; Aaker, 1996)
lunasau (Pretest) AungudracsdwIn 20 au mendinIdivuuusaumuliinanzanud Jasada Link

' (o '

YD ILUUFOUDNHIWNNILAT DT RIAND DU LAY LT weifn 3o 1l Vlﬂrj’aﬂaumamaﬁaﬁﬁa'lq 18 - 55 1

q

5. WAN13298
5.1 nmsnageudaanasiiesdunisann

?Tagaﬁiﬁ?@Lﬁumnmjmﬁasmgnﬁ']vlﬂmaami’aylamww (Missing data) uaztayagales (Outliers)
uanmnf:{i'\m@aauh‘*ﬁagaﬁmim:mmmuﬂnﬁ (Normal) SIANNFUNWSLEILFUATI (Linearity) Un11z3In
\{ATING (Multicollinearity) UazdlN1IZIIWLEUATI (Singularity) %30 bl Namiﬂ@aauwuiwﬁayjavlajﬁﬂzym
dutayananis Tayagalds wazdayaiiminsznoduuuudnd donuduwuiiduduasouasldddym
m’;zi'aaJLﬁumawnLLazm'Jzi'Jm@?umu AINE1?

wiselanasauanudeioldvesuuusauny lagldn153a51=9% Cronbach’s alpha wudmnaaudafien
ANNTN 0.60 39AaIdnnuTede lddWIUUITHULUY Basic research (Hair et al, 1998) wananiigsle
NAROUANNATITAILLUFALDNIENIA s R sznay (Factor analysis) laglfinueifdadonufisy
naunwduudazauisdasfidn Factor loading litesndt 0.5 wansiienzasddsznevlasiwiuads
Yanae 7 aasdsznoy asuesluand 1

aﬁamﬂmsaﬁ'ﬂﬂaﬁ'ﬂam’ﬂsznawadqmmmwﬁuﬁﬂumauLLmﬁﬂmﬁﬁTﬂlumwﬁ 1 Wui1 T ssuy
@iamwﬁuﬁmmmﬂ%auiﬂwmmﬂﬁuﬁﬁ'umjuﬁ'u FiuIspiasnTasuasnaEn e tuuazaate

Tasalviin m’s’%’ufm@Tﬂi:ﬂawadmﬁuﬁ’]
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a9 1 ugaIaale dndoauuanasgiu ininesdlsznauuas Cronbach's alpha 28467ULINIRAA

3 2 o ' a oA 13 o
adAlsznavdaaiana Altaag AU EILUNK WwIn
NINIZIN asAlsznau

1. A2NUWLNS (% of variance = 37.088, Cronbach’s alpha = 0.885)

2
[~

uAa M usannas ladNNaalasaIdnT NANI AW

) P R 4.292 0.785 0.792
Weosuazmwadawlna ldviuinaunauwn

uAaIIMTIURANINI lUNHNAAlaLaIANT #19ANN

R 4.080 0.902 0.858
Tuislrnnarinn

UAAIIMITIEINUFANNOT LANNHNAA AL IANT TINIRYIY

PR ) 4.165 0.885 0.870
Hunsannela

uAaINNEuaaninas laninaalayaians vinlw

Tusunsn lasiwal watag fanuayniwdawduinnnia 3.995 0.986 0.787

TUsunsuannuiaanlaian

2, ﬂ’liiﬂﬂ’;%ﬁ%”ldﬂ’u’m%”m%y (% of variance = 22.486, Cronbach’s alpha = 0.839)

uAaInslasulusanainmslsnuganines lninxaa

S ) 3.420 1139 0.854
lasasdnstias g Mliviufannuhena
viufamslasulssmanmIlanuaanines lainunda

S o 3.623 1,062 0.859
lagassnstay 9 i ldvinuldosndulawaniin
viufamslasulasananmlganuaanines latinnga

S T o 2.981 1.196 0.772
lazasdnitian g vhldviuiandandannudusiue
YiuAaIzaulawoni leIuannnsIFusaninas b

3.608 1.115 0.803

nAalasasdnitay 9 laslddasan

3. Jaya21815Na15zTazw (% of variance = 10.299, Cronbach’s alpha = 0.816)

\ A 1w A o X ed a &
muﬂmwagaimwmnﬂmﬂua@mmaﬂau'ﬂwamimyaa@mi

R ) 3.505 1,023 0.752
dudayaineanufudniauinaniidszlusd
rufaddoyalusanfiananadnineslaiindalasasdns
R ) 3.906 0.893 0.514
udayafiviuads vikdamanol
rufaddoyalusanfiananadnineslaiiindalasasdns

e A o 3.566 1,012 0.848
o lugteyafmiuuusudfivhuaula
YIUANINTa Al B NNINEANLINAT LNNNAA LAY aIANT

4 3.425 1.030 0.822

vanfisneazldsa N Ay e IFUAIMIaUINIIVaILLTUE L6
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@13797 1 ugasAady ddoauuuasgin shninasflsznauuaz Cronbach’s alpha 284a7ulsInue (da)

3 2 o ' a oA 13 o
adAlsznavdaaiana Altaag AU EILUNK WwIn
NINIZIN asAlsznau

4. nanafcaalasm (% of variance = 68.405, Cronbach’s alpha = 0.845)

' vR AA) v o o A o &
mugaﬂwvlmumammmﬂm'ﬂmﬂﬂﬂmwamnmm 7%

i T, P ) 3.132 0.960 0.760
ldfamstwayndeneda iuadninadlaiinfalasasdng
viufaInIle s RIwaanINas lainNaa layasdns Aafd
L T 3.047 0.953 0.734
sz luridansurion
' R A A <, ' '
ruianaulaflafimslusanlslutudiuanddnsg du
o B ; 3.358 1.041 0.842
gANLNashRINNAalauaIAns
viufaImslasaniuwaanines lainnaalagasfng 8319

3.415 0.987 0.773

wngshafizhinluslutusiuaaciiog

5. NMIFUTAMNINNAAAIN (% of variance = 50.293, Cronbach’s alpha = 0.907)

' a 1w A = e a &
Vnuﬂ(ﬂ']'ﬁlﬂﬂﬂ"ﬂlﬂﬂ']ﬂa@]ﬂLﬂaﬂﬂu‘ﬂmﬂ(ﬂI@lﬂﬂﬂﬂﬂi

] o - 3.193 0.986 0.780
s L EUaHANA NI WIATIY
thﬁmﬁayaﬁmmmﬁﬂmaﬂaﬁﬁwﬁﬂimaaﬁm

] o ) - 3.189 0.970 0.848
s Euanaanmwindammwadiauaunin
thﬁmﬁayaﬁmmmﬁﬂmaﬂaﬁﬁwﬁﬂimaaﬁm

] ok a4 aa 3.179 0.906 0.735
RINIDILERBNEAN N Ta D 0 bR AT

\ A 1w ] = ca a &
rufaddayafinnnaininatlaiinfalasasdng
“ 3.071 0.969 0.807

mminﬁnLﬁmaNﬁ@ﬂ“’msﬁﬁﬁqmamﬁﬁ@Lﬁﬂml,ﬂ"vim

6. N133U309A1U32N0UVBIAIIEWAT (% of variance = 12.860, Cronbach’s alpha = 0.902)

YITURINITDIITOLUTUA be) b3 DL AUATIRUANIUFANLNDT

S . 3.651 1.021 0.830
lasinuaalavasdng
YITURINIIDLNTE AUAIHIOUINNTVDILLITUG L6 LBLAY
. S { 3.561 1,045 0.829
AR UEANNET laNNEa lasaIAnT
= ed a & ' o o < = A
gAntnashaiNnaalavasnns Truvinlwvinusnisaiiniste
e 3.774 0.942 0.846
Lmsuﬂﬂmugﬁm%
A = = ed a &
VYN ARATNRANLNET FRUNNAA LALBIANT IUURERUNTN
rwllsunsy lasinaUnsiatn ﬁwummmﬁnﬁqgﬂmwﬁuﬁw 3.590 0.922 0.773
YD ILLTUA be
\ a . = ed a & A 1 9 &
YnuAaIaaninaslaunNaalayasans Januiluiananiol
o 3.854 0.930 0.675
LANIZA7
. a = e a & a '
vuAaaaninas lainuaalagadfng JANNLaNaIIaINn
3.618 0.959 0.585

& e
FANLNDT AT
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@13797 1 ugasAady Adoauuuasgiu ninesAlsznauuaz Cronbach’s alpha 284@7ulsnInue (da)

3 2 o ' A 1A 13 o
adAlsznavzaaiana Altaag AU HILUW WwIn
NINIZIN asAlsznau

ufaaaninas lainuaalagasfng RIN1I0EI9

o e o 3.557 0.984 0.542
mmqum HIEHIWNNMUNU LL‘IJ‘E‘H:@IWLW

7. ANNANAADATIAIA (% of variance = 7.124, Cronbach’s alpha = 0.850)

v a & el Ada o o X &
ila@nnas laduuIudaunianyauiTanasnus@ninas
1aiinuaalagasans vinungsasnnnazlta@ninas lminxEe 3.283 1.099 0.756

layasans

] £ A L% ;" {A a [ v
vinugiaginnazlazdnines latinuaalasasdns wadn

o o o 3.203 1144 0.763
AN laduuIuaanazdlva1tlnaaun g lews

= dl v AFV 4 1 <3 o v
nInuanaua admsm’a‘lﬂ%a@ RANLN aiwl,au 'Y]’]‘H’ﬂ"ﬂ&LL%ZW{LW

A 0o 2 ed A - 3.297 1.060 0.690
andnltaanineslatinuaalasasdng

aﬁawams‘?msw:ﬁﬁagaﬁﬂﬂlﬁmﬁ'u;g@ammuaaummaanajmﬁas”mahulmgl,ﬂmww@a (F088
51.4) lang3ewing 25-35 1 (Fouas 72.2) mﬂﬁq@ saaaamﬁmq@ﬁ’mdw 25 1 (Saay 17.9) S2AUMIANHEIU
IngAnwirzauliynes (Fauar 64.2) sadadnnszauliganln (Fauaz 27.8) uazdandwiduniknan
U%ﬁmaﬂmuﬂﬂﬁqﬂ (Sowar 58.5) 798N IUTUNINISFIRINAL (Souas 14.2)

5.2 MFINATILHHANTIIVY

ms‘n(ﬂaauauuﬁgmmﬁé’mluﬂ%ﬁ gﬁﬁ'ﬂi‘ﬁ”’?'ﬁ'ﬁmﬁzﬁ mﬁmm:ﬁmmmamwwgm (Multiple
regression) kazIiNTIATIZARRFUN BT EIU323 (Canonical Regression) Tagaudsoitlsen p-value fittoani
WIBWINAY 0.05 tudrrinuanufayn1Iaia (Significant level) §aue p-value ‘ﬁ'agjizmw 0.05 uaz 0.10
Lﬂuﬁaﬁmmﬁfﬂﬁm@mmﬁw (Marginal significance) lasutinmsiianziaanidu 2 §1u aunsauuwidans
Ssuasil

fauil 1 wamslensianudunusniesudsiar 3 ety ldun enadwds ﬁaga‘*ﬁnmiﬁ'ﬁ
dszloml wazmssuniuasanusing danusunitlasasinuaiuliany Aa nawaddslawon laauants
Jienzianunanas lduaasliiduinanddarsinuaaiundsanu ﬁi:@”ﬂﬁfﬂﬁm@ p =0.000 (Fg s =
33.432) lafinnzilunoazfuevasdndidase wud anutduie ﬁagaﬂnmiﬁ'ﬁﬂiﬂwﬁ LRZNNIIUNI
sfvanuihangy andudinue veuaddalason Aszauiuden p = 0.059 , 0.000 uaz 0.027 aNGL
Taganurnudsvasdaudsauriniusasss 32.50 (R® = 0.325) uazdaanlszdniminanasvasiiudydase
(B) WL 0.142, 0.485 uaz -0.112 mu&eL asuaasluansen 2 us 3 ol esddusasiianisves
anwduRuEIwENNATILA 1 9 3 Smeaadadnuawiseingnndn anutiwi iaya‘*ﬂnmsﬁﬁﬂsﬂwﬁ
LRZNIITUNIURINIAIINIIATY Lﬂuﬁm”ﬂﬁmiﬁmamwaa;ju?Inﬂﬁa:dawaﬁaﬁﬂuﬂ%aimwm
Insdnridafio (Bracket and Carr, 2001) udifiasnnanfiszauiimayvasdasasuanutiuia GHEEVRRN

A L) @ o ' A . . P o 2 VM & o '
0.05 £14 0.10 GmLﬂummwu@uﬂmmymuqu (Marginal significance) %‘iamlwaﬁ%auuagumamu
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aTA 2 HaNIAATIEEININAneTRIANNLWAY Tayat e INdUszlond uazmsunmuaianuhiany

Aunauadde lason
Model Sum of Squares df Mean Square F Sig.
Regression 45,535 3 15.178 33.432 0.000*
Residual 94.435 208 0.454
Total 139.971 211
*p<0.05
3197 3 HaMTIaNzReENUIEENEnInanagasnNLwie ﬁaya‘*ﬂnmiﬁﬁﬂsﬂmﬁ
LAZMITUMUEINANUNNUNLTIAUAARa l3wan
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
fnaafi 1.289 0.306 4.218 0.000
AU 0.142 0.074 0.134 1.902 0.059
Foyatnmniius:lomd 0.485 0.072 0.473 6.764 0.000
mﬁumua%’wamm%ﬂmzy -0.112 0.050 -0.127 -2.221 0.027*

R =0.570, R2 = 0.325, Std. Error of the Estimate = 0.674

*p <0.05
** b <0.10

SN 2 NANITIATIERARFUNUTIZHINILUIERTE Ao NawaAfdala i WUINTAINUFNNRELADATINY
a A ' a 2 A I s A [ a 6 6 .
Mulsanu fa ausnaniud Fawsniduisuweltlunmianannmsienziesddsenay (Factor analysis)
163 1w Aa mﬁuﬁaaﬁ’ﬂi:ﬂaumaomwﬁuﬁ'} ﬂ']'ﬁ'uqumwwﬁmn”mw‘f LRZAMNANAGEATIEM LayTy
W&2 Canonical model NYMInagaumINIIIIeTZARALE asandszauipdmaydindt 0.05 e
A ' o o A . . ' ' . @ A o o o { o
W%WiMWﬂﬁaMﬁuwufﬂﬁquﬂaa (Canonical correlation) WUANTAUYINY 0.676 TITWIzAUANNFUNBITNAL
wl3dnAe NanaddaluEm F101300T LA ILUTANNNIRNAAD mﬁ'ufaaﬁﬂizﬂaumaam']?xuﬁ'\ mi%'uf

qmmwwﬁmﬁmﬁ AMUANAAIAIIFUA LAT8RZ 45.6 AILRAIMAANTIN 4 LHaNINTMANNFUNUTVEIA

LL‘]Ji(v’l’]%J(v’iE]@T’JLLﬂiW“@I%’l&lﬂ’lIuﬁﬂaa wuIelIanu mﬁuj’aaﬁﬂi:ﬂawamiwﬁuﬁﬂ (Canonical loading

0.890) ﬁmmé’uw‘"ufsiam”aLuhwqmumiuﬁﬂaaimm”ugd MITUFAmNWNAAA (Canonical loading
0.825) ﬁmmé’uwuufsia@ﬁLuhwqmumiuﬁﬂaalus:@“uﬂmﬂma AMUNNAGEATIEWAT (Canonical loading
= 0.794) ﬁm’]ué’uw”uﬁ‘@iaéi"aLLﬂSW‘lqmaJquﬁﬂaa’[m:@”m‘h asuadluansnin 5 tasuInaauruNAgIL
ﬂ']ﬁﬁ‘fﬂﬁvlﬁ"imﬁ:ﬁﬁayjahmsl,"ﬁaﬁa MANOVA 320nU@N& discriminant aauaadluansnsd 6 uaziilanansan

dl 1 R a a s s 6 1 ﬁl Q/ = ﬁl | =S a
LATAINUNTIANFTUUIENTERFNABIWLAT  eTesnanevasaudsdiasasnunoiduuin 39seusl
AMIFINBINANNAIRA 4 nanfe milusansndunmnliivauedvesduilaalunmsiuiifeanuen

fuduazdsteliiuslnasuigmuniwsaianiudile (Mehta, 2000)




MITIRVUMIRUINAGIUTIND (JISB) T 3 iU 3 16U NInYIAN-NUn 2560 Wi 16

{ o o a & a o a o o a v
@I’]iqﬁﬁ 4 53@Uﬁuﬂiza'ﬂ'ﬁﬂ71%%ﬂﬂﬂ ﬂﬂuﬂ@maimwmﬁ miiugaaﬁ(ﬂi:ﬂaumadmﬂaum

mﬁ'uiqmmwwﬁmﬁ'msm‘ ANNANAGATIFUA

% a t:f o Qs 6
daseans ANTUNUD
aluniaaa aluiaaa Canonical Willk's
Chi-Square DF Sig.
(Canonical (Canonical R*2 Lambda
function) correlation)
1 0.676 0.456 0.544 127.080 3.000 0.000

ada

ANT19N 5 mmﬁ‘uw“uﬁs:ijﬂﬁjuﬁaﬁ‘ﬂ NAUAAN U o 1w mﬁ‘ufmﬁﬂi:nau‘uadmﬂﬁuﬁ'}

mﬁ'uiqmmwwﬁm”meﬁ ANNANAGIATIRIM

Standardized Cannonical
\ o o Canonical
nanilade 1298 Canonical Cross
Loadings
Coefficients Loadings
Tasunguil 1 . ..
R neunfde lummw 1.000 1.000 1.000
(nguauilydssz)
o @ 6
MIsuzasddszney
.. - 0.451 0.890 0.601
Tadungun 2 PYIATIFUA
(naudLLIanw) mﬁ'uqumwwﬁmﬁmﬁ 0.407 0.825 0.557
ANNANAFDATIFUAN 0.331 0.794 0.536
o797 6 HamTlaTzEdayalasldaiid MANOVA nufads viauaddalawan
mi%'ufaoﬁﬂs:nawadmﬂﬁuéﬁ ﬂ'ﬁ%’i_qummwwﬁ@m”msﬁ ANMUANAGEATIRUM
aulsaanssuiasalsznavvasandnwan
Covariate B Beta Std. Err. t-Value Sig. of t
NAUAGHD
0.625 0.601 0.053 10.906 0.000
Tason
éf'mﬂimumi%ué' qmmwu%mﬁmsﬁ
Covariate B Beta Std. Err. t-Value Sig. of t
NAUAGHD
0.527 0.557 0.054 9.721 0.000
Tason
AndsauaNuANAAaAIIFUAT
Covariate B Beta Std. Err. t-Value Sig. of t
NARAAGAD
0.630 0.536 0.068 9.202 0.000
T
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6 a*gﬂwamﬁﬁ'ﬂ

a o

6.1 anus1aHani1sIvY

LY

%

NANITILATIZA E]H(’;]W‘]J’J"] ﬂiE]‘]_lLL%’Ja@]ﬂ’l’]&l@lwdl‘ﬂ‘%’e]ﬁaﬂLﬂﬂﬂﬂﬁﬂ%LaL@ﬂgﬂmﬁgﬂ%Iﬂﬂ fanusaannod

€

e o A

nudayaBelszansgd asdh
1. anutiie dayainimnduslood uazmssunmusisanuihemg uditbnezdinaiaiauad
' v oal é | a
dolasmn vaguilneg SadulUanunan133Tbas Shavitt et al. (1998) Muzaffar and Kamran (2011) uag
Ducoffe (1996)
2. fiaundnddelawun wwdinadaniuiamiianiud laoiauadvasyananfidanslasaniud
a a 1 a k9 1 a v A &) a v
dndwadansiuamdnandudt uduldaunazesnsiduues Cobb-Walgren et al. (1995)
6.2 Taranaunslndlfia
ae &, @ = o 4, \ o o \ P Py & & a @
HauwITpiildnuisdiefdmadenisiuiaudanfudiiusdninasvesdls laduodwiiadu
il sznaunsuazasdnsgsfiadng g Adasnisaiiienaudlinuiudimienins difuiugemiing
¥ v K ' YA A6 o ;V 6 € a a L2l v v o o ' o A 2
lasanliidrfanduiuilnanldnusaninesvasltladualniindu ldgaiuuscldanudidydedadonld
NnwIdBE inethainainlediuliuielianaudidhliglavesiuilng
6.3 JolAMAURTEIRIUIINIVABLIHDY
NANNTIATIZRANURUNUBEITRIIaLLBRT: Viaunddaluwan (Attitude toward advertising) AUAWLS
1 a v 1 =1 L L Qs Q/ A U v a 3
AU MUAIaIATIRUA (Brand equity) wuhiianusuwuslasasinududiony Sinegiasladanudaiin

U

d’]m%:ﬁﬂaﬁ'ﬂﬁm“ﬁﬁmLﬁmﬁadﬁmmma‘i”mﬂ’lﬁuj@;mmm’lﬁuﬁﬂ@i’ﬁﬂ @”oﬁfuwmQﬁﬁ]”ﬂﬁﬁaamsﬁﬂmlu

A0aUIAAFINIININT L AU AN BN AN N oI AN FN AR TLa: MU Ta i nauidni la
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Job Performance by using CIS Web Application:
A Case Study of Metropolitan Waterworks Authority
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Abstract

The research presents the impact of Task-technology fit including the self-regulation, self-
management and attitude factors from literature review to survey the impact of using Customer Information
System Web Application (CIS) on user's job performance. This application gathers information from 206
Metropolitan Waterworks Authority (MWA) operators who frequently use CIS web. The sets of survey are
collected from both online and paper-and-pencil questionnaires. The outcome shows the impact of Task-
technology fit on self-regulation, self-management, attitude and effective in the workplace. In addition, self-
regulation impacts on self-management while self-management affects effective in the workplace. Finally,

attitude affects effective in the workplace.

Keywords: Job performance, Level of matching between task and technology, Self-regulation, Self-

management, Attitude
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Model Sum of Squares df Mean Square F Sig.
Regression 77.663 3 25.888 47.049 | 0.000
Residual 91.337 166 0.550
Total 169.000 169
**p <005

TN 3 HamTleTERNInanasuuLLnG vastizAninarasnIL fuiGeu
Unstandardized Coefficients | Standardized
Model t Sig.
B Std. Error Beta
(Faaf) 2.349E-16 0.057 0.000 1.000
ANIIANITNWLD 0.316 0.060 0.316 5.283 0.000
FLAUANMNTINW FATEHAIN99% "
. 0.132 0.064 0.132 2.054 0.042
wazinalulad
Hauaa 0.444 0.065 0.444 6.878 0.000

R =0.678, R’ = 0.460, SE = 0.74177

** b < 0.05

FIUN 2 NANITIATITHANNRNAUTIZRINIGILUIBETE NMIAIALAKLEY NUAILUTAIN NIFIANITAWLD
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AN319N 4 AMRDANNFIATIZRATNADDE VBINITIANITALLD

Model Sum of Squares df Mean Square F Sig.
Regression 49.182 1 49.182 68.959 0.000**
Residual 119.818 168 0.713
Total 169.000 169
**p <0.05

a13197 5 HAMIIATZRMINADBLULLUNG 289N133AMTALES
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(ﬂ"lmﬁi) 1.513E-16 0.065 0.000 1.000
mMIMAUakLad 0.539 0.065 0.539 8.304 0.000**

R = 0.539, R = 0.291, SE = 0.84451

**p < 0.05
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AN 1N 6 AMFAANTILATITHANINANDY VBINNIANNLAKLDS

Model Sum of Squares df Mean Square F Sig.
Regression 6.670 1 6.670 6.903| 0.009
Residual 162.330 168 0.966
Total 169.000 169
**p <0.05

AN 7 Nﬂﬂ’]?ﬁm?’]z‘lﬁﬂﬂiﬂﬂﬂQEILL‘]J‘]J‘IJﬂa PBINIANLAULES

Unstandardized Standardized
Model t Sig.
B Std. Error Beta
(Fa9f) -1.873E-16 0.075 0.000 1.000
FLAUANMNTINU IATEHAINI9%
a 0.199 0.076 0.199 2.627 0.009**
wazinalulad

R =0.199, R = 0.039, SE = 0.98297

**p < 0.05

§ud 4 MyTeTeianusuRRETEnIseul 8 ase srauanudniulaseninsusazinalulad fuda
udena Nawad wunaaudidsrzinuwaauliany ﬁi:ﬁuﬁfﬂéﬁﬁ'@ p = 0.000 (F, 165 = 39.822) Wasiaes
Tusneandoavasaaudsdas: asnuinszaunnutniwlasenitsnuussinalulad udmwuariauad o
szaudpdA p = 0.000 lasanuinulsvasdulsanuminiuiosaz 19.20 (R = 0.192) wasfidnauszang
M3nA0asUIRILYBET: (B) tHNNU 0.438 esuaasluasefi 8 wazans9fi 9 Gemenndasnuiwisues

Parkes (2013) 1N&1171 mmaa@ﬂﬁaaﬁzquﬂﬂaLLa:mﬂIuIaﬁdawa@iaﬁﬂuﬂamauaﬂ%\ﬂu
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AN319N 8 ARDANFIATIZRANINADDE VBINAUAG

Model Sum of Squares df Mean Square F Sig.
Regression 32.383 1 32.383 39.822| 0.000
Residual 136.617 168 0.813
Total 169.000 169
** b < 0.05

AN3197 9 HANITALATITHNITNADBULULUNG VaINAKAR

Unstandardized Coefficients Standardized
Model t Sig.
B Std. Error Beta
(ﬁ’lmﬁ) -7.353E-18 0.069 0.000 1.000
FLAUAMNDINW FATZHINI% 0.438 0.069 0.438 6.310 0.000

R = 0.438, R* = 0.192, SE = 0.90177

**p < 0.05
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Perspective of Characteristics of Line Stickers on Purchase Intent

Janejira Aabseenak*

Thammasat University Libraries
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Abstract

The theory of consumption values (TCV) was used to study the influence of Line stickers on purchase
intent. Factors of character identification, emotional values, functional values, customer satisfaction, and
customer loyalty as well as purchase intent, were assessed. Data was collected from 213 Line users in
Thailand who have added at least one Line sticker to their social network. Results were that character
identification, emotional values, functional values, customer satisfaction and loyalty influenced purchase
intention. These findings may help designers of Line stickers for businesses and organizations be more

competitive.

Keywords: Line application, Line stickers characteristics, Purchase intention
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mwﬁuﬁwf&uq UV Sheth et al. (1991) Uaz Aaker (1996) WU Qmmmamsmﬁd\ma@iamwﬁdwalaa
ﬁazm:@jummfﬁﬂﬁamimﬁmaapj’j’uﬂnﬂlﬁﬁ@mmﬁawa‘l&a"[@i”

aasan19uszlenildaas (Functional values) wanuils qm@iwaaﬁuﬁﬂﬁlﬁu‘lé’[@mL@iuLLazﬁ’mauﬁqﬂ
LLa:Lﬂuqmmﬁl,ﬁ@mﬂqmé'ﬂwmz (Feature) 6199 vaafiud unaretugu adninafainisguanansnudy
waanlwale ﬁ]:ﬁ’ﬂ,ﬁmsﬁamﬂﬁ@mwLiﬁlml,azg?ﬁﬂﬁomm@jum 1Juan (Zeithaml, 1998; Dodds et al.,
1991; Bolton and Drew, 1991) ‘Aﬁ\‘l‘ﬂiﬂﬂﬁﬁﬁ]’mﬂ’]i‘ﬁlEJT‘U%IJWﬂvl,ﬁ{fm]’mQmﬁ’lﬁ’mﬂ‘iﬂﬂ‘mﬂ“ﬁﬁaEI‘I:E‘I/L vJutlasn
%ﬁaﬁﬁﬂﬁ;\d}"w%‘[mﬁawasl,aﬁ'uﬁuﬁ']mnifu (Aaker, 1996)

anafisnalozasfuilna (Customer satisfaction) nanoiis mﬂmaumamﬂﬂaﬁﬁ@iaﬁlmﬁqﬁ'ﬂm 9
FUTINAAANNAINATLAUAZADUARDIANGBINIIVDIYAAN L rldifnanunaladafinu Snnsuaasis
013WTANNIEN (Gallarza and Saura, 2006) mmsnﬁ,’]vlﬂgjnwsﬁ'm?uh%aLLazﬁ'ﬁfa%'lvlﬁ wIN§u3lnanudiem
SusnriuanonnuRanalaramedumslgom uwazaiguaiiale

anannfvasduslna (Customer loyalty) nanuiis m’lu"L’i”’nﬂamnQﬂﬁﬂﬁﬁ]:ﬁﬂﬁﬁﬂﬁ%ﬂﬂ%%ﬂ%ﬂ

A o a [ A 9 | o daa a ' d a
YDIFUAIRIOUINITHU ﬂdﬁ‘ll%a%ﬂﬂﬁﬂ’luﬂ’l‘ifﬁ LLGZﬂ'Ii@m’]ﬂ'YIﬁ@‘ﬂ'ﬁwa(ﬂaﬂ’lﬂ‘ﬂﬁEI%LL?.]E\IG‘WI]@]FI?S&J’U@G
ad

Hu3lne aguuvﬁfugmmaaﬁﬂuﬂwwauwa WIONIRHBINALMIENGANTINA Y 1iu nsusanlufanssy
NMINIAANA LD

anuasleda (Purchase intention) #uN8f4 wnﬁnssuﬁ@u’%‘[m%aﬁuﬁwLLa:u’%mi@m6] feauawa
mméfmmimmpjﬁinﬂ"m (Schiffman and Kanuk, 2007) wqaﬂﬁm‘”ﬁﬂdnﬁmmgmmﬂﬁlaﬁﬂi:@jummjﬁﬂ
maa;‘ij”%a (Kotler, 2002) auealade Lﬂutffiiauvl,mﬁﬁwLﬂu'ﬁ'a:ﬁﬂﬂ;jwqﬁﬂﬁmmi%aﬁa Zeithaml et al., (1991)
ndi1 anwashideidumiuaasiismadanldiudiuazusnmaing wandudnddniefiuaasliimuisana

ﬁm'%“ﬂn”ﬂﬁ“um@ﬂﬁwﬁm

=\ s o =) s
3. ﬂiaull%'ﬁﬂﬂi%ﬂ'\iﬁgﬂLlﬂgaa\l&l@lﬁﬂ%ﬂqsqﬂﬂ
= A dl dl U o o a qﬂ: A’ a =
NNNEuazWITsNgITas musnihanmruansauuwfalumsAnmanuailabeadninaslasiasie
& S o A & P o A A o o v 4 @ '
masmaaguﬂmluguuaaaﬂwmzmaaa@ﬂmaﬁau TagdtaduMmneidas 6 Tadw lawn snumsianiy AT
& ' o =< v A o A v A A Ac A v A
N9V qmmmaﬂiﬂymﬂmaﬂ mmwawalwaaguﬂm LLaZﬂ’ﬁNﬂﬂ(ﬂ"Ua\‘lﬁduﬂﬂﬂ AWV LA N
Tavnlnangslidnsansndn lulunseunnsisodae laun ansmsianis LLa:ﬂ's'mn”ﬂﬁmaagu%Im AINEAI b
MNN 1

ANPCIANIE

H1(+)

y AN lado
H2(+) anwnnalazos

[He()

@:U%Tﬂﬂ \
+ o = =
Hb(%) anuanazavguslng

' ¢
AWMATNDTND

H3(+)

AMAN

mudseluzitizaoy

A a £qg X a & & o A
NN 1 ﬂiﬂULLujﬂ@ﬂ’J’]N(ﬂﬂlﬁ]Gﬁﬂﬁ(ﬂﬂLﬂaﬂﬂuﬂiLaL@]aiTaﬁﬁdUiIﬂﬂ
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sneuzianzrasfud S wnnalfitaivansuzasiud ildiuilnafiaanuiawelaludafudd
5O LLamhUlﬁgﬁiﬂﬂmmsn%’ujﬁammLmﬂ@hwmﬁuﬁﬂﬁ (Aaker, 1006) aftslunsdnsfifues
ansmslanzreIaaui lulssmaduidy wuinansuzian: 6 46 lawn anmsuzaile ﬁ'ﬂwmﬂﬁﬁg
SN BN ANLABLES TREN é’ﬂwmuﬁ'mﬂuuﬂy;ﬂmz anwaeidignzg uazansuzaudumosinade

AMUTBULATANUNIND L2 aag&fu’ﬂm UANINNHEI dawalﬁﬁuﬁwﬁummsmﬁsaagjLm:\‘h g6aN1IRINVD

)
v o o R

Hu3lna (Mishra, 2011) GattudamanInadaundziwle
o =l a ' =1 v aAa
H1: anwuziawzdualwdisindannuinalavasguiing

Audnanwaliiuiinaeusuainnuinalazesgndrludiuinvesfuilnaled lasanudanelasziia
nnnsdifiukazasudazan wananianuianelazasgndrinadendalydidaiansensuaidiuau g
o & &

viw Hadszlomifignd a3 anugy anaudanla wazanuiusng udu (Mano and Oliver, 1993) GatUA

sunIneEuNdgInladn
' A a ' =3 v Aa
H2: gaisimvarsualiualwdsvandanuiiwalavasguslng

NIWITBV8I (Sheth et al, 1991) wud anuquemdlomildrendudiimuanisiianves

quslne Seazatroanunalafilasunsyly (Zeithaml, 1988; Dodds et al., 1991; Bolton and Drew, 1991) @4

2

=

amaewlszlomiltae Ua:ﬁﬂﬁﬁuﬁwﬁmmLL@ﬂ@inﬁImmumﬁa@;LLﬂJa LRZRIIIANNIND LA b6 AI1b14D

q

FUNINAIENNRZININ
H3: qadmszlomidlsgesdnalwsundanruiswalavassusing
' ' < v A Y v & & & o A
Gallarza and Saura (2006) na1vhanuiswalavasduilnaazacauldiduisanuaiuazanuidn Sana
1 et v a dl g U v v oa 1 03 lﬂq’
MIANITMBNUN szauguMNMIMLINIAgiln szafsanuiwalalinuguslne uazdinaniuaslage
fud2895u3LnALTURL (Cronin and Taylor, 1992) asuuismanInasauudzmldd
=3 v A =) a 1 uqa/ dq/
H4: anuiswalavasduslnadnaludsuandanruailade
1 v ni a v a v I @ A 6 J
Deng et al. (2010) wuigndfinalafudn azifiannulinslasznmoduanuinddauusud wananii
MNN13ANH 38989 Lin and Wang (2006) uaz Avramakis (2011) wuianudanwelazasgnenaziianinade

anuAnduasgndlmdinandioisuiy asiudsmaninaisuudgiuwlddin

H5: mwﬁowa’lwmgﬁ/ﬂnﬂﬁwaZug7’?\7mn@iamwn”nﬁwmg”ﬁ[nﬂ
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ANUINANAdauUTUGIZAINNINGIgeandInaLNTa e (Kang et al., 2004) 1ot Deng et al. (2010) €3

v '

.« A v @ e o o . a4 X “ Lo X
szydedanuandvesgndndulatonanvainmidiwesanuaslafazde annsdnmanuasladavas
wodnssuinvieansimaldniunuienuienelaesfuilnafionudunusifuanszwingliuinmauaznis
Taduen niaananan lananunnisinadennuailado (Meng et al.,, 2011) asnuIsausnasauudginle

ol
He: aruAnduessuslnadualudiuindanueilade

4. 2501579

munﬂuﬁmmuﬁagaﬁ’;ﬂLLmJaaumaJmn;jﬁi"ﬁ”’laﬁuaﬂwﬁLﬂ%'uluﬂizmﬂvlﬂﬂ $1mIn 213 A afterian
MIIALNUTaYANNNGNAIBENS wdspilldiuuuseuamufinamanannuisuluada (Usznoudiy Aaker,
1996; Dube and Morgan, 1996; Deng et al., 2010; Kotler, 2002) vLaJmaaun"umjuﬁaaﬂ"mﬁ'lmu 30 A% 9
;d“ia‘i'yvlﬁﬂ%'uﬁammiuﬁwmwlﬁmmzau @iaa’mﬁ?uﬁaﬁmuuaaummﬁ'ﬂilLm"”lﬂﬁ'mﬁuﬁa;ﬂamrma;uﬁaaﬂ"m

A3

s o
5. HAanN1IvY
v db v aaAa
51 nsnadauzannadtilosaun1eann
Jayandaiivnnngudladigninldneseudayauianis (Missing data) uazdayagales (Outliers)
wanniiinaseuindayaiinianizatsuuudn@ (Normal) SAuduwusiBaduasy (Linearity) dn12z3u
\{UATINY (Multicollinearity) wazdn1ziuiduasy (Singularity) wiala nanisnaseuwuindayaladddyni
dutayananis dayagalds wazdayaiiminsznoduiuudnd onudunuiidaduasouasldddym
m’;:i";aJLf?fumawqLLa:m';:'i'mLéTumu AIN&TD
a e 2( v A A v v a 6 , 1 a a
nwitsitlanaseuanugeiialdvesuuuseuna lasldn133iamed Conbach’s alpha wuimnaudsdl
fuInnin 0.7 FsdednfianuitedeladnIuuIlbuUL Basic research (Hair et al., 1998) wanainiedle
NARALAMNATIVBILULFDUIN FI8NTIATIEHaIRLITeNay (Factor analysis) laslfinasinidadionauiau

n&imﬁutﬂmwﬁa:ﬁaLLﬂsﬁaaﬁﬁh Factor loading ldsasnin 0.5 wamsieizvesddsznayladwiuaiuds

@
[

NIRNA 6 29AUszNaY (AIuaasluansen 1)
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@390 1 ugasaale dndosuuanasgiu ininesdlsznauuas Conbach’'s alpha 1830 uUsNIRNA

29alIzNauUaIAININ ANRAEY RISTHRISTE HIRHN

Az | avAlsznay

1. avaanwaslanie (% of variance = 63.99, Conbach’s alpha = 0.854)

uAaIaanines bl Aansucilaaiauwazdndg 4.11 1.038 0.801

. a a & & o & A A =
rudahadninadlat iudimiguivhureuuazedis
aneuzadunug TN 413 0.977 0.808

2
a v v =

nufainagdninashat ﬂizmﬂﬂﬁ@uummummaLaﬁu

q

WOAR Uszrayse i 3.47 1.135 0.849

A i _a & & A 2 A
'Y]']uﬂ@l':l']ﬁ@]ﬂl:ﬂaﬂﬂu ﬂ‘izLﬂVIﬂqi(ﬂuﬂWWLﬂﬂﬂuvL%']u N

QJLﬁummmmmLﬂu%é'ﬂ 3.98 1.045 0.809

] a 1 a 6 [ dl £ n:'l v v
uAag@anLn a‘?’lauﬂi:mﬂmsg}u Twwann e lwianla

WRZVLIEANNANILVDIA L Lo 3.85 1.024 0.852

2. l99AMAIMI98158 0k (% of variance = 78.89, Conbach’s alpha = 0.908)

rudaha@ninalad vldiandaaddananuiaioe 3.96 0.975 0.898
vnudAainadnineslaik a%”wmmmql,nﬁmu LNRALNEY 4.38 0.796 0.875
udaaingdninaslan ﬁﬂﬁ;&*ﬁﬂﬁ%’?@l%mLﬁavlﬁi”mm:da 4.24 0.867 0.872
nuAaingdninas e ﬁﬂﬁfﬁﬂﬁmmqmﬁavlﬁ%'mm:da 4.16 0.886 0.878

3. thavqmaramanalszlazildaas (% of variance = 66.96, Conbach’s alpha = 0.832)

vnudAaingdnineslaik dwmiamiﬁamsﬁ'u;d”ﬁu 4.27 0.863 0.746
rudahadninadlad saniouseinnuidnldanimaian

SR RFY 3.89 0.958 0.813
udaingdninaslan szaindansltau aavanlunsas

S RPRFY 4.25 0.794 0.806
udaingdnineslan e nuasinanzgunumsiian s 3.99 0.792 0.782

q

3%
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@197 1 ugasaade dndeauuanasgiu dvnnesdilsznauuss Conbach's alpha TasAautlsninaa (da)

29alIzNauUaIAININ ANRAEY RISTHRISTE HIRHN

Az | avAlsznay

4. ﬂm‘i’mwﬁawaiwméu%fnﬂ (% of variance = 71.88, Conbach’s alpha = 0.868)

vudanuiswels uazdureunusanineslainvinudanls 422 0.865 0.807
vinuRawalanunmsidenlsa@ninas el Sticker shop 4.04 0.876 0.850
vnudanadnineslasl aeanunswelalunsasadnines

laannnimsnundaniny 3.83 0.968 0.841
viudainwswalanumsltadninasuinninldls 3.96 0.913 0.827

5. Tadp@aAnfAvasfuilna (% of variance = 72.33, Conbach’s alpha = 0.872)

ﬁmﬁmwzﬁﬁama@ﬂmaﬂaﬁ ﬁgﬂuuumf@mﬁmﬁu AN
DONUUUANIN 3.43 1.091 0.834

rufaazuuziadninadlad Avihuzeuldnugaudas 3.63 1.027 0.837

ufadnslfouudssmaasegia lddnadonisly Sticker

Line 224¥1N% 3.45 1.092 0.842
Ynufaindanueslefazde Lﬁ'aq@aﬁﬂmaﬂaﬁ panyalna 3.52 1.084 0.834
6. ﬂ%ﬁlﬂ’:’mﬁ?ﬂ%%ﬂ (% of variance = 79.95, Conbach’s alpha = 0.916)

viwazda Sticker Line fivnudelWiLiiauday 3.13 1.310 0.898
Ynuazdasdninafiielfunumynudaanuds 3.44 1.163 0.905
viudafuwliufazde Sticker Lineiiaiiu 3.39 1.219 0.877
vnufaindanueslefazde Lﬁaqﬂaﬁmﬂaﬂaﬁaaﬂﬂgﬂlmj 3.23 1.254 0.882

A a @ o { ) ¢ e ' ' ' a
albananliansitayar ldinsiiugaevuuuseunnvasnguaraddulngduinands (Faoaz
76.1) f1g3zwing 24-29 U (Fawaz 46) 1nfige sasnaniionyszning 30-35 1 (Fasaz 34.7) szaumsdnm
sulngidnsrzaulIyanes (Gousz 58.7) sesnanszauginiiliyanes (Seusr 31.5) uazlanusidu

winuuTENIINNge (fauaz 52.1) sasasniiuimamywinausesiz (Fasas 23.5)

5.2 NN3ATITHRANIIIVY

v o
o A A

mMInageuaNNigInmMIIseluasil ;d'my’lfﬁﬁﬁﬁl,ﬂﬁzﬁﬂﬁmnam""mﬁmﬁm (Simple linear regression)
LAZMITATIEANNINANENAQ M (Multiple  regression) lauldd1  p-value asniwsarinny 0.05 1
ffunuainsaymiaas Tasudimsiianzieanidu 3 §1u aansauwwfamsisosil

fudl 1 iamIesimInanasugasliiiuindnlBasfosnsusanis AmAINI9EN WAL WAz oA
nadszlomilirassinadadmulinudannuiswalavasiuilng TszeUtHEATY p = 0.000 (Fy 400 = 42.044)
Famaninatunaenudnudsrasaandsaylatasss 37.6 (R* = 0.376) adianziluneszidoavasiauds
dxvzudazaLls znuIeaulIanwMIaNIE AHAINTS LLa:qmmmaﬂsﬂﬁmﬂ%aaﬂ Wuainuannung
walwaa@’u’ﬂnﬂ ﬁiz@"‘uﬁﬂﬁm@ p =0.001, p =0.000, uas p =0.001 (A3197 2 uaz 3) FexaaARaINY
NWITBUDI Aaker (1996), Mano and Oliver (1993), Mishra (2011) wae Sheth et al. (1991) ﬁ%lﬁl,ﬁuiﬂ

ANB USRI Qmmmamsmﬁ LLazqmmmaﬂiﬂmﬂ"ﬁaaﬂ ﬁ'ﬂﬁtjﬁinﬂLﬁ@mmﬁawaslﬂmﬁﬁuﬁwﬁfu
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ANINN 2 Namﬁmﬁ:ﬁmmmawaoé'ﬂwm:mw]: Qm@h‘ﬂ’]\‘laﬂiuiﬁ

LLﬂzﬂm@hﬂﬂdﬂixIﬂ"mﬂ%ﬁa | ﬁUﬂ’NNﬁOWﬂI%"U AN EE/U%Iﬂﬂ

Model Sum of Squares df Mean Square F Sig.
Regression 46.941 3 15.647 42.044 0.000*
Residual 77.780 209 0.327
Total 124.721 212
* p <0.05

(ﬂ’“li']\‘lﬁ 3 Namﬁmﬁ:ﬁmﬁmﬂs:ﬁwﬁ%snmawaaé’nwm:mww: Qmmmamsmﬁ
wazquinlazlomilizes nuanuiwalazasuilne
Unstandarddized
Sutls Cosfficients Standarddized Coefficients . Sig.

B Std.Error Beta
fnasi (Constant) 0.943 0.280 3.372 0.001
ANHIULANE 0.186 0.057 0.201 3.262 0.001*
Qmﬂ"m’]\‘imimﬁ 0.289 0.73 0.295 3.978 0.000*
audmndlomdlizen | 0276 0.80 0.251 3.476 0.001*
R =0.613, R2 = 0.376, Std. Error of the estimate = 0.61004

* p <0.05

AN 2 HANIIILATITHNITNANDLLRAI LAARINAILYTBRIZABANNNIND LAY aa;&’u‘ﬂmdmma@”’s wis

A o a v A A v o o, @ A a o @
@nllﬂﬂﬂ'l']l]ﬂﬂ(ﬂmﬂdﬂdﬂiiﬂﬂ NICAURLRATY p = 0.000 (F1,221 =61.270) BFIRINITNOTUN A UN LU TVDINT

wdsanuldSeuas 22.5 (R* = 0.225) adnnzilunoazdoavasdindsdase aznuimudsanaiinalazes

I}E/‘]J%Iﬂﬂ Lﬂu@ﬁﬁmuﬂmwﬁﬂﬁmm;‘J']’u'ﬂnﬂ ﬁs:@”uﬁfméha”zy p =0.000 (M397 4 uaz 5 ) Fegaansaeny
UIABVY Bansal et al. (2004), Hamadi (2010), Deng et al., (2011), Lin and Wang (2006) W8z Avramakis (2011)

. = v & o A, 4 o v =2 v & ' v A a Y a
mwm'mwawalamaagﬂmmuﬁﬁmmm"mmmymaam‘swalwaqﬂm ‘]jx‘lLLﬁ@’lx'iI‘ﬂLﬁu')']ﬁﬂﬂ’]'ﬂWﬂl‘ﬂﬁ%ﬂ']Lﬂ@

anylinslansuduanunnadauusuanwaad b IRuismIsiauazinmauindvasgnd

@597 4 HAMTAATIZRANTNANDLVBIANNNING LAV Pé/‘]_l%‘[ﬂﬂﬂyﬂ ANNNNAVDY Q’U%Iﬂﬂ

Model Sum of Squares df Mean Square F Sig.
Regression 39.757 1 39.757 61.270 0.000
Residual 136.916 | 211 0.649
Total 176.673 | 212

* p <0.05
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{ = U ot a Q€ v oa’l Q- Q v oal
AN 5 wammme:ﬁmauﬂixaﬂﬁmmmammmmﬁawalwaaQuﬂmnummnnﬁmmanﬂm

Unstandarddized Standarddized
CRINIE Coefficients Coefficients t Sig.
B Std.Error Beta
#Asfl (Constant) 1.243 0.295 4.220 4.220 0.000
anwitsnely 0.565 0.072 0.474 7.827 0.000
R =0.474, R = 0.225, Std. Error of the estimate = 0.80554

* p <0.05

dmn 3 Namﬁmﬁ:ﬁmmmammmlﬁl,ﬁu'jm”aLLﬁJiﬁm:ﬁamwﬁawalwaaﬁuﬂnﬂ LAZANNANG

vasfuslnaginadadiudiaufannuaiferasiiilne Nszauinday p

0.000 (F, ,,, = 87.958) &9

fanTnesunsanNRwklsvaIduUsaN ldseuas 45.5 (R = 0.455) Iilaliassiluneazidoavasaiulsdae

a:wu'jwﬁ’aLLﬂsmmﬁawaiwaag‘{uﬂm LLa:ﬂawuﬂ°ﬂﬁmaa;§u’%Inﬂ Lﬂ%@”’sﬁmu@mmﬁaﬁﬁamaa;&”u’%‘[m ﬁ
v o o w § A o o Ao { '

FAUBHEIAY p = 0.000 (AN1T1N 6 A 7) TIFOAARINLIIKITLUEY Deng et al., (2010) NWLIIAMUNS

walavasgnduaasliiduigndinelagudazfiaanalinslinasduanuinddewuud Nsinadaninm

v
=)

a3lanazda 8nnd Lin and Wang (2006) uaz Avramakis (2011) 1Awianuisnalizasgndazldninade

'
a v A

ﬂ’l’]&lﬂuﬂ@ﬂlaﬁﬁﬂﬂﬁ ‘ﬂa'aNmiamwm”ﬂa%alm%amnﬁawﬁuﬁ'u

AN 6 Namﬁmi’wﬁmsmnawaommﬁawah@uﬂﬂﬂ LLazm’]un”nﬁﬁ'umm@”&%amaogifu%‘[nﬂ

Model Sum of Squares df Mean Square F Sig.
Regression 117.858 2 58.929 87.659 0.000
Residual 141.173 210 0.672
Total 259.031 212

* p <0.05

{ a 1 a a AF vV oA a VoA s
MINN 7 wan’mLﬂiwzﬁmauﬂizaﬂﬁmsmnawaam’mﬁawalwaa;dfuﬂﬂﬂ LLﬂiﬂ']”]ﬂJﬂﬂa“llﬂdalliIﬂﬂﬂU

ﬂ'nm]”a%a“uaa;@‘ﬂnﬂ

Unstandarddized Standarddized
aautls Coefficients Coefficients t Sig.
B Std.Error Beta
fAsil (Constant) -0.127 0.312 -0.406 0.685
anudanela 0.240 0.083 0.166 2.876 0.004*
anuAn@avedfuslag 0.702 0.070 0.579 10.014 0.000
R = 0.675, R = 0.455, Std. Error of the estimate = 0.81991

* p <0.05
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6. a‘g.ﬂwamﬁai'ﬂ

a

6.1 anus1aHani1sIvY

NANITILATITATDNANLIN NTBULWIAAANNAIlITagANNAT LaTiASLaLE a§maa;§u§1nﬂ Januroanand

U

€

e o A

ﬂ”ﬂiagmﬂ'fmﬂi:ﬁ'ﬂw A9

1. ansmzianz qudmnsarsval uazquadslonilines sinadaanuteuuazanuiinalazes
v A A & o o o A & v A A o AN v o A
Hu3lna Ennadudimnuanindendeveiguilae Srazaianuwelaflaiunauld sadullamunazas
NN3338Ua4 Zeithaml (1988), Dodds et al. (1991) was Bolton and Drew (1991)

2. isuilnaiaanuiiswalannmsldiufadaansuzian: quamsatsuol uazgudndszlomily
say MlguTlnaifiannuaslide uazdaguilnanaladudnu anfaanulindauaznasduanuandde

1 lé = a . .
wusuadaly Saduldaunauesnnsiauwes Lin and Wang (2008) Laz Avramakis (2011)

3. anudwuszninenuiawelauazanuasinAndvesuilne diwalldianuasladerasiuilaa
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Abstract

The objective of this study is to survey on the information system threats of listed companies in stock
exchange of Thailand (SET). This research collects information from 335 companies. From the survey, the
rank of information system threat from high to low can be caused by (1) entry of computer viruses,
(2) deliberate software attacks, (3) access to system by hackers, (4) phishing, (5) problems with the software,
(6) accidental destruction data by employees, (7) accidental entry bad data by employees, (8) deliberate acts
of trespass, (9) deliberate acts of sabotage or vandalism, (10) deliberate acts of information extortion,
(11) force of nature, (12) human error/failures, (13) unauthorized access by employees, (14) technical
hardware failures or errors, (15) dumpster diving, (16) technical software failures or error, (17) account or
service hijacking, (18) compromises to intellectual property, (19) deviations in quality of service, (20) internet
misinformation, and (21) technical obsolescence. The information system threats can cause problems in
many ways. Knowing the threat that causes the problem, the responsible personal can find the way to handle

the problems and help teaching the staffs within the company for the best benefits.

Keywords: Threat, Information security, Stock exchange of Thailand
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Survey on the Use of Line Instant Messaging Application to Change
Smoking Behavior
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Abstract

The objective of this study is to survey youth behavior in smoking cigarettes and ranking of
communication channels and types of anti-smoking multimedia. A total of 90 graduate and
undergraduate students participated in the experiment. Almost participants believe that
smoking is not good for one’s health. The top-ranked reason for the first trial of smoking is to
relieve stress, while the first-ranked preferred media for anti-smoking campaigns is Sticker
Line. In addition, the first-ranked preferred multimedia in anti-smoking campaigns is text
with pictures.

Keywords: Behavior in smoking, First trial of smoking, Media for anti-smoking campaigns
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1. Introduction

The anti-smoking campaigns launched in 1986 by Thai Health Promotion Foundation
(Thai Health) were not very successful as indicated by the statistics of revenue from cigarette
sales in Thailand. For the seven years after 2009, there was a slight decrease in revenue
between 2009 and 2010, but increases in the subsequent years (National Statistical Office,
2014; Thai Health Promotion Foundation, 2014). A study on the effectiveness of the anti-
smoking campaigns found an increase in the number of smokers, and the campaigns may
have not reached two target groups — new youth smokers with ages between 15-24 years, and
young females. Consequently, data from the National Statistical Office show an increase in
youth smokers. This indicates that the reason the Thai Health anti-smoking campaigns were
not successful was perhaps due to inappropriate channels and modes of communication. The
main objective of this research is to survey youth behavior in smoking cigarettes and ranking
of communication channels and types of anti-smoking multimedia.

2. Participants

Ninety undergraduate and graduate students from universities in Bangkok participated in
this study. Participants were required to be a smoker. Data was collected at universities and
entertainment areas. The survey ran for about ten minutes. Each participant was required to
fill in the survey form which is used to obtain participants' demographic data, behavior in
smoking cigarettes and ranking of communication channels and types of anti-smoking
multimedia. Items in the survey are adapted from Ajzen (1991); Ajzen and Fishbein (2005);
Donovan and Carter (2003); Khurshid and Ansari (2012); Larsen and Cohen (2009); McCool
et al. (2014); Morvan et al. (2009); Sargent (2005); Smith et al. (2007).

3. Analysis of the results and discussion

In this study, the participants are predominantly male (82% of the sample), aged between
20-22 years (58%), and are fourth-year university students (36%). Most respondents believe
that smoking is harmful to their health (97%). Most of them have smoked for two to four
years (47%), or more than four years (28%). Most smokers have no intention to quit smoking
(48%), or have tried to quit one or two times (39%). They tend to smoke around ten cigarettes
per day with an average smoking expense of three US dollars per week. The most favorite
cigarette brand is LM (39%), followed by Marlboro (27%), and Krongthip (16%). The
smoking frequency is daily smoking (39%), smoking with friends (29%) and occasional
smoking (28%). The analysis determined that 88% of the sample is currently smoking. Table
1 presents this information in detail.
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Table 1 - Participants’ demographics and smoking behavior

Number
Items (persons) Percent
Gender Male 74 82.2
Female 16 17.8
Total 90 100.0
Age 17 - 19 years 23 25.6
20 - 22 years 52 57.8
23 - 25 years 15 16.7
Total 90 100.0
Academic year 1 15 16.7
2 24 26.7
3 19 21.1
4 32 35.6
Total 90 100.0
Belief that smoking is | Yes 0 0.00
harmful to health No 87 96.7
Uncertain 3 3.3
Total 90 100.0
Years of smoking Less than 1 year 23 25.6
2-4 years 42 46. 7
More than 4 years 25 27.8
Total 90 100.0
Tried to stop smoking | None 43 47.8
1-2 times 35 38.9
3 times or more 12 13.3
Total 90 100.0
Average cigarettes smoked 10 cigarettes per day
Average smoking expense 3 US dollars per week
Smoking frequency Occasional smoking 25 27.8
Smoking with friends 26 28.9
Daily smoking 35 38.9
Never quit smoking 2 2.2
Quit smoking 1 or 2 times 0 0.00
Quit smoking 3 times or more 2 2.2
Total 90 100.0




Table 1 - Participants’ demographics and smoking behavior (continued)
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Number
Items (persons) Percent
LM - 39%
Brand of Marlboro - 27%
cigarette Krongthip - 16%
smoked SMS - 5%
Goal and Falling rain - 2%
Other brands - 9%
Smoking behavior Used to smoke but not smoking at 9 10.0
present
Used to smoke but quit smoking for 1- 2 2.2
6 months
Currently smoking 79 87.8
Total 90 100.0

To rank order for issues related to smoking, this study ranks participants’ preference by
performing a data transformation. The transformation involves multiplying the frequency by
the ranking score for each choice (Zikmund et al., 2010). Table 2 tabulates frequencies and
ranking of the reasons for the first trial on smoking from 90 participants. A ranking summary
can be computed by assigning the reasons with the highest preference the lowest number (1)
and the least preferred reasons the highest consecutive number (3). The summarized rank
orderings of reasons were obtained with the calculations shown in Table 3. The lowest total
score indicates the first (highest) preference ranking. The results show the following rank
ordering: (1) to relieve stress, (2) to follow friends, and (3) to do something during leisure
time.

Table 2 - Frequencies and ranking of reasons for the first trial of smoking
Unit: number of persons

Reasons for the first trial of Preference rankings

smoking 1st 2nd 3rd Total
To relieve stress 36 12 15 63
Something to do during leisure time 8 30 17 55
To follow friends 13 18 23 54
To gain attraction from others 1 4 10 15
To make a trial 28 10 9 47
To be accepted among friends 3 11 5 19
To gain confidence 1 5 8 14
No response 0 0 3 3
Total 90 90 90 270
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Table 3 - Rank orderings of reasons for the first trial of smoking

Preference rankings Ranking score

1st: To relieve stress (36*1)+(12*2)+(15*3) = 105

2nd: To follow friends (13*1)+(18*2)+(23*3) = 118

3rd: To do something during leisure time (8*1)+(30*2)+(17*3) = 119

Table 4 tabulates frequencies and ranking of the preferred media for anti-smoking
campaigns from the 90 participants. A ranking summary can be computed by assigning the
preferred media with the highest preference the lowest number (1) and the least preferred
media the highest consecutive number (3). The summarized rank orderings of preferred
media were obtained with the calculations shown in Table 5. The lowest total score indicates
the first (highest) preference ranking. The results show the following rank ordering:
(1) Sticker Line, (2) Facebook, and (3) Television.

Table 4 - Frequencies and ranking of preferred media for anti-smoking campaigns
Unit: number of persons

Preferred media for anti-smoking Preference rankings

campaigns 1st 2nd 3rd Total
Radio 9 7 25 41
Television 27 25 31 83
Facebook 40 22 24 86
Sticker Line 13 34 7 54
Other 1 0 1 2
No response 0 2 2 4
Total 90 90 90 270

Table 5 - Rank orderings of preferred media for anti-smoking campaigns

Preference rankings Ranking score

1st: Sticker Line (13*1)+(34*2)+(7*3) = 102

2nd: Facebook (40*1)+(22*2)+(24*3) = 156

3rd: Television (27*1)+(25*2)+(31*3) = 170

Table 6 tabulates frequencies and ranking of the preferred anti-smoking multimedia
campaign from the 90 participants. A ranking summary can be computed by assigning the
preferred anti-smoking multimedia campaign with the highest preference the lowest number
(1) and the least preferred media the highest consecutive number (3). The summarized rank
orderings of preferred anti-smoking multimedia campaign were obtained with the
calculations shown in Table 7. The lowest total score indicates the first (highest) preference
ranking. The results show the following rank ordering: (1) text with pictures, (2) video, and
(3) text.
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Table 6 - Frequencies and ranking of preferred anti-smoking multimedia campaigns

Unit: number of persons

Preferred anti-smoking multimedia Preference rankings

campaign 1st 2nd 3rd Total
Text 21 10 59 90
Text with pictures 30 56 4 90
Video 39 24 27 90
Total 90 90 90 270

Table 7 - Rank orderings of preferred anti-smoking multimedia

Preference rankings Ranking score

1st: Text with pictures (30*1)+(56*2)+(4*3) = 154

2nd: Video (39%1)+(24*2)+(27*3) = 168

3rd: Text (21%1)+(10%2)+(59*3) = 218

4. Conclusion

In this study, the majorities of participants are male and aged between 20-22 years. Even
though the participants believe that smoking is harmful to their health, they continue to
smoke around ten cigarettes per day. The top-ranked reason for the first trial of smoking is to
relieve stress, while the first-ranked preferred media for anti-smoking campaigns is Sticker
Line. In addition, the first-ranked preferred multimedia in anti-smoking campaigns is text
with pictures. Though 96% of participants believe that smoking is not good for one’s health,
they still continue to smoke cigarettes. The participants believe that smoking is challenging,
interesting, joyful, worth trying, and helps relieve stress. In addition, they think that smoking
makes them look good and more mature. Some smoke during social activities because they
believe that non-smokers will not be accepted in a group they are attempting to join.

This research has several limitations. First, most of the participants in this research are
male. The opinions and specific character of males may be different from those of females, so
study findings may not be applicable to females.
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