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Factors that Affect Intention to Purchase Monthly Makeup
Subscription Box: Case Study of Sephora Play!
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True Internet Data Center Co., Ltd.
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Received: 10 Jul 2020 Revised: 29 Jul 2020 Accepted: 14 Aug 2020
Abstract

The objective of this study is to examine the factors that influenced the intention to purchase monthly
makeup subscription box. This research is quantitative research which applied Hedonic Motivations, Brand
Awareness, Electronic Word of Mouth, Desire for unique products, Perceived Risk, Consumer Innovativeness
concepts, and Theory of Reasoned Action Model as a basis for developing conceptual model. The
questionnaire was distributed to 448 respondents who age between 18 to 60 year-olds, live in Bangkok
metropolitan region and experienced in purchasing online beauty products. Data was gathered by online
questionnaires and computed with the statistical program to determine the relationship of factors from
concepts and theory as mentioned previously. The results of this research indicated that factors including
brand awareness, subjective norm, consumer innovativeness, hedonic motivations and attitude towards
behavior positively affect intention to purchase monthly makeup subscription box. Moreover, the factor which
directly affects attitude towards behavior is desire for unique products while the desire for unique products is
directly affected by subjective norm. Even though electronic word of mouth not directly impact intention to
purchase monthly makeup subscription box, it indirectly impacts intention to purchase through brand
awareness. Moreover perceived risk not significantly impacts attitude towards subscription service because

people nowadays get used to online purchase and have a low level of perceived risk, as a resullt.

Keywords: Attitude towards subscription service; Purchasing online beauty product; Intention to purchase;

Monthly makeup subscription box SEPHORA PLAY!
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- INBWAINNENEBI nuuily FfiscvieuiinanEnuneanudeainyansdu fuaa st ldlu

nMIaaFule Wumsnauibizrine NumManiInanlndde Lazanuad AN iaMumM WA A BIT%K %30
1 Y 1 L = L= & AI v v a { {
nan ladnduyuwanasanizyansdaa nunaawnusmanuvasdian dadudinszd uliiiaanuizefiaz
nazvhaw iunnslaninsdiwnsnudeuniald nian1sfiyananidawiayden nudevasfuilnada
' A ea a e X e v A . . .
Fnazifeny fuawn dnssunia i Suagiuamaesvadguilng (Ajzen & Fishbein, 1975)
a [ =] % a v A& o 4 . .
WWIAANIIUTIANNLT2a9A LA saua sasanafillwianansol (Desire for unique products)
a2 o « | o, Aa a a o o ' o o @ 4 a o

wiBhy ansmzaes “nsldwnnuuendw’ AdnadSeufounugau iunsuimslanngedudradlaag
vilna WadandazasdlunwanuazsiaiuaiInMwanutiraIniad (Seff image) uaznIWANH old adiAx
(Social image) (Tian etal., 2001) niananlah guilnafidanudszasd idnseunsasfudmimanansollu
szaungs Suwiliufiaziennfanmemiaan fuintisliaueigdiizavuandrnindian dasnslfidia u
Nadnaunlafiouna

UWIAANTITLIANM AR (Perceived risk) nunuiia szauanuasznin a1 liuinenivssonsiGsy
lasfdanudinisiuawiBaduuazanuailadenn @nssu n13dnsnaas Heng etal. (2005) Lauian13iug
ANED aan Ldidu 4 1w asil N naEsIdwaTEgia, dunwgdnTIn, duyans uazama Nl
J ﬂ/ ~ X a v U a v Qq/’ o @ { z [ a v
fauda laslusSunvasmatafudmiamslduinimwasgndiu nsifauesadusgiunisinsdaya

(% (% o A =& o v v o { ' o { o .

Pa3gnAuazIzunEAalaesit Samindnazsynnisbanuiiusagluszaiiich (Martin & Camarero,
2008)

WWIAANITUWIANIIaWIHLIINA (Consumer innovativeness) #u1utia A11w3sla (Predisposition)
A X ' A X a o ¢ A A o da ' A o A a
Mzgavailniuszifendonfininminiaa niudndemuuand s uinniazasdifanuazgUwunmuilag
Tiuvuiduniasdu (Steenkamp et al., 1999) wanantt danunoiis n13ibFesdlFuimaniniansiwiansian

@ Aa A a @ 9 v Aa a & o & AV A
azidnanludia viaiiaanmudasmamenuudanlndlnudie lasdenudwenanwaifi liindaulas
uwazdidauwanduguinmilunidadulaizesdw g nnimazimuaudiulng

3. NIDUUWIAANTIIVYUAZTFANNAZIUNIIIVLY

a a

NIANHIUWIAAUSZNTENS 9 520 AT BAA o ena 9 FIANE1IN ﬁﬁlﬁ@"?ﬂ”ﬂﬁﬁﬁ ¥IEq v w
NTALUIIAAMTIEN Tawaaslst Lﬁmumgﬂ,a T4 qu‘n?ma nsfessuuLhndathndldnnsafing mi{uj
ATEREN Tidunang densaaasaunsn ldusn1sidan dnfwaanngud 198y uazNIIUWIANIINYD S
Qﬁinﬂdam AMINTIG E]ﬂ')’]ll@lgdlﬂ%aﬂﬁadLﬂ%‘a\‘lﬁ’]mdLLUUﬁiN wonané nsdas 1 suuuneeLn
adnnIaing ﬁawamd5amiammm%%%andaom%‘mz%ﬂammmﬁmchumﬁujﬁamﬁﬁuﬁ”ﬂ mﬁ"uﬁﬁd AW
ﬂizaaﬂ"’l,@i”ﬂsaumaaﬁuﬁwﬁﬂmaﬂﬁnﬁﬁmwawmé”amiammm%h%andaam%‘aaé’]maLLUU&;’(&Jmuﬁﬂuﬂm“ﬁﬁ
dantsaNaszandnliusninoden luumad mﬁ'umﬁ'uj]”ﬁa amnulesInlansauasosEua M duenansain
Vlﬁ%'ué‘ﬂﬁwauwmmima”ﬁaﬁd mﬁufmmLﬁlmmwamoé”amiammeﬁﬂa%aﬂdaam%"adéﬁmumu@l W%

NAUAANL A M IRNAIFNITALTUSMIT LA 0% AIMND 1
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wepadiparion

~ Jecona Motvatom)
s vae rddmiotind

Pectronic Word of Mouth)

rradidedensoantsedamans

eedanrrieimmnoio iAoy ~
mriverwinsdlinnes

Fdh D drwe

(ATt Sowards AT OLS

" rervie)

{Desire for wricue procucts)

nrbadee e Ve

{Conmumes Innovativenen)

MNN 1 NTOULUD ﬁ@mm@"ﬁhs‘ﬁ'aﬂﬁiaal,ﬂ%'aaéwmaLLUUE;'(;J

f GRIA] quﬂ%'maﬁmmﬂmnﬁ' anTavad ﬁ’]lﬁ%ﬂﬂﬂﬂﬁﬂ’nmw a0 LwﬁuLLazﬂmufﬁﬂQmﬁ A NN
o1t uAanIuMItetudemusuWusataiiudaydawsigalaluniade lassuwnnduilnasaulad

a ¥ { g a a U A gt .
Dutinganyadiuanuwiomwduazanuian Saduewgunisssidunan (McGuire, 1974) 9manan
avauuagnlaasit

aUNATIUT 1: U399l Bagunipsasaariuindan 1ued ladensoainiasda uyLgy

A ' A& A & o PP o o Aa o o A IS A
nsfemsuuuthndethndidnnsefindmnasaafsliiiomssuifiarfud ld iiesannidunisiasis
NI gdl”ufﬂm @ia@ufﬂm NI I00% bathkazaan lath 1oy zdIna b AANIIATSAINLE S T jﬁlu@ IIRUA

Geanvazdudoyadudm Uszaumsoi Les0 uazewiawaladue1muci (Chu, 2009) T3maNInaIRNAA 1%
laasit

AUNATIUT 2: N13Rea IUuLYLNG LN AN NS AN AR NI LINAIMIILI A I

;Eu?lnﬂmumnﬁumiﬁuﬁﬁ] 21 T8RN ALAUY a\‘]ﬁ_‘!ﬂ AR vL‘lJ%J’I nnin ﬂ’]iI"JJ B ®I0T1IRINNAD

LLUUL@NLLQ:%&Ha’%’lﬂl,’ifl_lvl,‘li(iir"lladmﬁﬂ‘i (Kremers, 2017) lazidle ;Euﬁmil“ﬁagmmm‘imumﬁ NANNIRORT
A A A A A A4 [% A o 2 o v a o ' & X a o A
AafalmBuadidoiinmnuenfududsnldifiaenuawluazinlugawailalumsa fud deannn

(%
v o A

ausNNAulaadi

FuNAIUA 3: n1aFessuyuindatndiannaeinasonsmavinaamueilafansas
130910 WULUFY

mﬁujﬁam’]ﬁuﬁwﬁL%duaﬂl,l,a:l,%mudaNammuﬁammmmmluﬂﬁﬁ]@ﬁwmﬁuﬁwaa;Eu?Inﬂ lao
niuidudiuimanlunsnanandeafudiwialduinisvesduilng (Martins et al, 2019) waziudauys

o @ a Cg XA o o A v A X a o 4 R o & dee A A a o & a
faglunaivanuatlade fuilnafuwilidunedefuifiowagindunsuanduniin dadafud1wud
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A

A a I A o Ao A o A X A <& X Vo .
1N ﬁ]:ﬁ’m’]iﬂﬂmﬂLﬂu@]ﬂﬁuﬂ’m&dUiIﬂﬂ‘HW]jaUvLﬂd’]EJEIG"]J‘H LLa:a’]lﬂiﬂLWNﬂ’gquﬂﬂl’ﬂsﬁa‘l@ (Chl et al.,

v o

] & a X
2009) Fesunmaaannuaginleai
AUNTFIUA 4: N133UF 90 TIFUIGINEN L INGaA NG aFandadiaTasd18 1Ly

NAUAAG BN AN TINTA MUFUN UTALENTNAD MNEN 1989 wazdnan sznue 2ANA L lun1TUER 3
woansaunidudnimuann dnsn wennnguilnaaznazvnmufmawdainaud Sniasaiduanznude
LIINAAUINFIANKIMINANANIVBIAULINATA NIZRINANIENUABAIWAI LA L UAITNTLA N ANT TNV

@

A v . . . A <& a v X
auﬂnﬂmﬂ (Ajzen & Fishbein, 1975) Gasnansnasauadginlansi

AUNAFIUA 5: iauadd an1saainssn18nlsuInirsmdeuussanwasrnngudwdsgananyuanea
Awedledandasniasieruyygy

Auilnadumwildunzldnifudwieandud it liawesgdvafionnalumoanvesdian dude
S ~ @ o o= o A v A& @ & A = ~ o A A a o a o
Auslnadszaumsiiitiinnulszadlanseuasasfudriidwenan watiannnasduwililu N dafudndal 4
a Aa o { a [% @ [ e . P2
vinsndiagUszsdifaiaiueienwane e sauiad uaznMwan witdadiau (Tian etal. 2001) TI&11130

ﬂq/’ a v t;‘
GIGE‘TNN@I‘?’]%VL@@G%

AUNAINA 6: N133UF I NULEFIA ldnTauRTasaU T Iuansneidina N1y nd anaundaani s
FuAIFNITN lTUTMITIE oY

o A A a v ok Y a o da Y & A v A o & A

Huslnafdnisitiimnudeasdidarensasfudmduenany ol Sumlduidanudaslalun1ide
ﬁu@i”m%‘al‘*ﬁu?maﬁgoﬂdw;Eu?‘[mﬁwlajﬁ Hiuasansiiviaunddanndnssuiauasanswannngusndds (Kang
and Kim, 2012) I@Uﬂﬁjuﬁwdﬁaa:ﬁﬁwﬁwa@iammﬁ@maoqﬂﬂa mn%’uj’hmjuéﬁdﬁovl,@i”m:ﬁwwqﬁmmﬁfu ad

@ o

£ v o aa Ié Qq// a X
wwliuadasa Az (33300 T5uzdws, 2548) Gamaninadauaaguldasii
AUNATIUT 7: GNFWaIINNGNENEI SN 1ILINGaMITUIN I NNLhza [easaua sesaue iy
tonanwol

o A a o o & o a Vo A a X o o A
Auilnadszauanuaznindanaanriludiay uazain uiueunianvazfiadu iunissbianuies
p83yana lasdarwidenlssnuanuaslanizyinwg dnssn iuthdbviauaddenn@nu (Cunningham et al.,
A a o ' ¢ & ad A do = v v, A A '
2005) lagn1safudcmdasmsaanlat iluiTmadenyuilnasigidenuisinaiolszms iu anu
d 1 a v { { ] Y A v { YA A v ] { | U A
\FosanmInndsium amuizies Wdsuium audssnnnislesuiuwinaliasanmwinaas iudu 99

v

suInaIsNN A ldadn

FUNATIUT 8: N1TIUFANFFIHANIA U aVARAdsamM IR ATaNITN ITUTM I T A e Y
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v A a A a o deg a o LA A o L Aa ' a oA

Auilnadussydlalumsdefudnidunto nsilwiniaanfudnlnd Adenuuandsnniduannnine
ﬂdgﬂLLUUﬂﬁiU?IﬂﬂﬁLﬂ a1ilu (Steenkamp et al., 1999) IiaaneaNnuaaIMIsLFInd guinanlutia lasdarw
o o A& o & o oA A a &, & v A
dasnivasamaaiunaridamisanuduendneilindeulas Sadeuendugudnardlumadadule

o a 1 o 1 & qu a Y X
nszwg@nssuannnhmsnszensausiwinn Seeansnassuaagnlan i

AUNATIUT 9: N133UKION T Ve UTInAFIHaILINdan e ladendenaTasda ULy

Ao Aa o
4. 25019799
A v tgl’ Q =~ v 1 Q 1 Ad U tﬂl Qs 1 a lé < ‘llldl

nwitpilainudayannndudagandangszning 18 - 60 ‘nmﬂmagiungamwLLa:ﬂmmma Darfluein

danwanlalun1stedudiasesdansuasduszaunisoidseLa %‘aaﬁ?mmm%‘awﬁmﬁmsﬁﬂWEaﬁfsmwﬁaama
& v A& A6 A o & o @ ' A °

aawlath a2 mmuaaumﬂugﬂLmuamﬂmaunamuaammaau"l,au F1uIu 448 ngueiacg Tapdn1snin'ly
n1INa aauﬁ’u@m AULLURAUDINEIIWINTI1I% 30 A% %38N13%1N Pilot test tNaHUHUWINLUL FALDIN
TaLanuaziinla bade Lﬁ‘aﬂi:Lﬁuﬁamwﬂm%aﬁammLmuaaumuﬁamﬁuﬁagaﬁd

5. Wan1329¢
51 MINAFIUTAANMITI BT UN19FAR

ﬁagaﬁﬁ'@LﬁummjuGﬁamdﬁ]:gﬂﬁw‘lﬂﬂ@aau%gam@mU (Missing data) N13n3z18uuuUné (Normal
distribution) W39 NMINAFALWL I Vlajﬁia;gaf%aulﬂmwmﬁwsl An13nszansuuudn@ N nNsIaa NN AN NLY
(Skewness) tiwuhdayasmlngiddraaniios uddiuanuasnd Aadenanutlaiiu 1 ny@nlaifin 2 ol
Twnmsinoensule Taswuinnuwnasifmwuenanue agnglsiona AIvtldnuadalnd $1uau 1 daey
LUURDUDN &%iayaﬁﬁaﬂﬂﬁ@?ﬂma aaﬂﬁﬂﬁmﬁ'aﬂa;mﬁaﬂﬂaﬁﬁ’]m’?l,ﬂﬂz‘ﬁﬂ%éuﬁ‘hmu 447 A%
5.2 M5USHARAMATLINAZANNATIVBINUSDUAN

NWistiinaseuaMndederasuusamY fenFILasEResdilsin ey (Facor analysis) LAanagoy
52@UAINATITBILUURELDNY (Validity) lapvnisnasan KMO (Kaiser-Meyer-Olkin) 1iaas7agaunqna
mmmmaamﬁmﬁamd lagldAruainmsi tiinaisdauinnin 0.5 mmﬁwm@mju AR R REY
ANNZEN LaSN1INa§aY Bartlett's test Lan319 80U aSNan auWMED a9z nyind waasnanans o
wiald lasdraidalsazdvodmannieai @ (Sig < 0.05) wananit 5916 HN1TNA FO LA BT 8
LWUURaUDNY (Reliability) 99nn153 AT Renaulzan3 Cronbach’s alpha auinmsinmunaldenfsay o'l &
YaIRIEAAARD WINNT 0.7 (George et al., 2003) D9faLdusnfnans N nIUMITIsBUUY Basic research
lasannIneraunuNdfmany 3 ﬁaﬁwmwﬁ"l,&ichummeﬂuﬁaaﬁﬂwﬁumﬁm‘mmﬁuﬂm F381n1790
iaﬁﬂmuﬁdﬁau’«a:ﬁﬂmﬁuﬁaga a7 1 uaasenaAduaIndazaauy g lueudsoil
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{ { { e a | a a%
@13197 1 dads dndssiuuanasgu nineswUsnausasagulseinsuaarh

YBIATOULNAVDINILUINIANA

1298 AmaY | andasiun WIRWN

NP0 a9Asznay

12289 1: umgﬂm%aquw%ma (% of variance = 8.710, Cronbach’s alpha= 0.776 )

aifuﬁﬁmwﬁﬂLwﬁmﬁas’ﬁam%‘aaéhmammiadmaaauvl,aﬁ 4.35 0.778 0.757
o ' & A Al ° @
AWRINIIDLANUITEFUMIMITaLATD IR D1 900% Lo th A
) . 4.23 0.898 0.785
LN DUUD I b
{ o o, ' X { ° ° @ aX
Lﬁaaugﬁﬂ el ms%am?aommaaauvlaﬁmslmauu%ﬁnmu 3.79 1.148 0.558
AUMNTNAAMIUNTUGLATDIFIONAFATNMITONW
. 4.26 0.940 0.607
aawlat
o A A A A ° 6 o A A
andanusrlumadendainsasdiansoon latlvnaumnse
L o 3.94 1.030 0.675
AWIUATALATIVDID
' v @ A A o & Aa
TAURIBUINLED DU TOAITDIFD1I00W I BAaUNTaA AN | 4.49 0.822 0.516

9381 2: anawBafazasnsiaasuuuihnadathnalannsannd (% of variance = 6.038,
Cronbach’s alpha = 0.671)

= v A

o o A A v o o Aa
SWINEUFINNAMARIL wiaaulnaaaus i 1 lu

R 465 0.651 0.596
Autnasiiia

suinUInwandaudunihfiud Liluduinesiiia 3.33 1.253 0.762
dfua]‘ﬂmiaga%"?aﬁuﬁwﬁgnﬁﬁﬂuﬁu‘%"’?ﬂﬂuﬁumaﬁﬁm 4.60 0.702 0.734

o o A A A A @ A A Y v Aa a v
sudnazndeialufinigndaudu niaaulnmauiTauem

R 3.99 0.928 0.662
Tudunasiiia

112981 3: mﬁ?’ufﬁomi’]auﬁﬁ (% of variance = 7.163, Cronbach’s alpha= 0.874)

AUFULAUNTUULTUA Sephora 3.73 1.220 0.829
AUFINUUTUG Sephora Aaudnd 3.50 1.200 0.846

AUENUITOLUALETANNFNITZAINUUTUR Sephora NUTIH
3.66 1.289 0.754

dl [ U 1 v
LATBIRN ﬂ’]x‘i@l LL°].IGVL(71
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{ { { e o | A a%
@13197 1 dade Andesuunnasgu ininesddenauwasasul s Suaarh

P8IAT0ULNATBIAMUIIINUG (618)

11298 Amay | andasun WD

AP N agAilsznay

2981 4: NEmARADNTANATINB A IBUINIT B @ (% of variance = 7.362, Cronbach’s alpha =
0.894)

suiananumausannneiae (i Netflix, Spotify,

o o 3.96 1.149 0.887
Fitness first L1e )
andaInsrNas Jusuinoifauduainuaana 3.47 1.111 0.897
DWAUAINUNITUANRINTNTILA DUNNLAD Y LNDWANN
P : 3.82 1.156 0.866
FIFUA/UININAUNINAL

112981 5: aﬂ%wamnﬂ@:a\l 21929 (% of variance = 6.543, Cronbach’s alpha=0.800)

ARUNITNRINATOUATIVIDUAAIWIUFING 3.88 0.943 0.722
awinazynaInanlulmduadiaodaindugang 3.29 1.004 0.848
o o o A A A “ A 1 & A 4da4a

AUNNLMNFINNDUVIRUAAI LT UFING 3.62 0.705 0.873

o A [ a { @ Y
Tadaf 6: M350 3HvaNuLszaIdla asauasasanaiidwanansol (% of variance = 7.828, Cronbach's
alpha =0.758)

dfugﬂﬁa@]@ﬂmﬁuﬁﬂﬁmmn Forduawa i Lmd anandn 3.74 1.104 0.702
dfuﬁumiﬁuLﬂugﬁm’]ﬂndmﬂu%@nmmfu 3.13 1.133 0.734
AUTOUNAAN UM NI AN DR (Custom-made) ¥1NNINNIA

e 3.82 1.020 0.600
BYUAD (ready-made)
dfuﬁﬂumqmﬁ"[ﬁmaumaﬂuﬁaﬁﬂ wAug9 LNl 3.95 1.067 0.649

112981 7: ﬂ’li%ﬂﬁﬂ%’lulﬁm (% of variance = 5.937, Cronbach’s alpha = 0.672 )

“ A . A I vaAa v 6 Ao '

auwdandmudullldnaueaanlatas danu e liase
. 4.16 0.830 0.779
ANNANNADIMS

awnTuaIan i Alan LAl AnnS asw Ha R e oot lath
. X 4.46 0.774 0.785
flauda

dfuﬁ@dﬂﬂﬁiﬂiaﬂﬁayaﬁmmﬁﬁm ENwd e lilaaant 3.87 0.951 0.645




NINITTVURITARNANIUTING (JISB) D71 6 a1fuh 3 1hiaw Muenun — SuNeau 2563 i 16

1 1 1 v ) . @ . A€
@13°97 1 el dudoaununasgu ininasdUenauazagulss fnsuaavh
P8IAT0ULNATBIAMUIIINUG (618)

11298 Amay | andasun WD

AP N agAilsznay

o981 8: MITURIANTINVBIALILAA (% of variance = 8.208, Cronbach’s alpha = 0.896 )

lunguiianvasau dusulaniasianseanmiteniige 269 1.349 0.846
5%3]?1%1:Lﬂuﬂuq@ﬁmﬁ;fhﬁm?mﬁnmoaarﬂmj 2.51 1.341 0.828
wadinIavsdanveaning dfmzlﬂuﬂuq@ﬁwﬁsﬁa 2.85 1.322 0.858

12281 9: m'luﬁaia%amiaom%aoﬁ’nmatmmju (% of variance = 7.914, Cronbach’s alpha = 0.863 )

s [ = 1 A o !
AUAI1TaNADLATBIFANILLLFN Sephora PLAY!

Co TS 2.84 0.958 0.845
meluszpziianlaiu 3 @audnanin
A v o A ' A ° '
Fuurlda7n auazdensadlniasfmadLLUUEN Sephora

A 3.22 0.887 0.895

PLAY! meluszoziaan lihin 3 1haudansin
> 1 =) 1 =) o 1
AUAIATIDNVLTONABILATDIFI1ILULEN Sephora PLAY!

o R 3.49 0.910 0.789
muluszoziianlaiu 3 1@ audnanin

5.3 anumkeN19L3zEINIAMEAIVBINFNAIDEN

ﬂ@imﬁaﬂwaaﬂmy}ﬂuLw ﬂmﬁamﬂﬁq@ (Fouay 82.4) ﬁ“ﬁ’samq@%m 18 019 60 1 I@M’quﬁmau
LLuuaaummmﬂ'ﬁ'q@] fn 18 - 22 1 (fasaz 38.0) TevadandBngutwens 23 - 30 1 (Fawaz 37.8) d3zay
nsdnmamlngeglunguealyTygniniafisui (fauaz 69.9) aniwvedgneuuuusaunanduinisou
WIDBNANBN (FBHRT 47.0) LATWHNNUUSENLONTY (Fa8RT 24.1) ﬁﬁiwvléfmﬁlmimﬁauagﬁ 5,000 - 15,000
VNG aLd an (F088% 38.4) Lﬂugﬁj{mmzmﬂsﬁaﬁuﬁﬂuﬁ"ﬂumﬂ 51030981819 Sephora (38882 53.0) UA*
Uszaunsaideaus i uloduas Sephora (3asas 60.9) lasdenudlumatainiasdean de liauaza i
(3ouaz 25.8) Audlumsdaniasinoseowlat de 2 - 3 1Eouas1 (fauas 24.5) FaduewdLaT% Shopee
\Hutasmenldidendainiasinenseonlat (fauas 22.6)

5.4 MINAFOUANNA NI

°

a

o Yo a o [ e a a% . . {
F38'lavnnsTiensdia udsaudsdn sl seAinSnnsnana s (Regression coefficient) lWanagay

) X2

a

FUNATIUNNTIVIINNTALLIAR Llaslin1sianzimInanasatnging (Simple regression analysis) N3

o9

a & . . @ :AVL o A a & a @
')Lﬂi']:ﬁﬂ'\iﬂﬂﬂaﬂwqq@jm (Multlple regreSS|on) NRRWDN ﬂLLa(ﬂ\ﬂu@niqﬁ‘ﬂ 2 I@] HERENARIIR! Lﬂi']:ﬂ“ﬂ‘ﬂ'mﬁﬂmﬂ
asdalui




NINITTVUMITARNAIUTING (JISB) D71 6 a1fuh 3 16w Muenun — SuNeau 2563 nii 17

5.4.1 NMIFUIAIIERAT NAVNIFAAURAILRLARI nsRemsuuulnaethndidnnsafindsonanisny
nMIasdan1sLianaud Lo ﬂﬁﬂ'ﬂé’uﬂszﬁwﬁ%wﬁwammgwuaglj'“ﬁl 0.170, p = 0.000 a8 ATYNIIFN G
agﬁi:@”u 0.05 wazdinna duulsasdaulsauisunsnesunelafouas 2.9 (R2 = 0.029) Fegannsasny
CHEY @?gwuﬁ' 2 find1291 nsReasuvuihndain Sidnnsafin ddswaniiuand oMU FAIATIFUAN 4
§OAANBINLNKIBVBIN NI FAAITINA (2562) Ansnah mﬁ"‘u*‘ﬂagamaaﬁ‘al,l,uumn@iamﬂﬁlﬁnmafms?
sanaliuTlnaianem sudluszaunnniu ldhezduanaudlninioan dud I

5.4.2 Eﬂ%wamnmjué‘waa NATNIRAAUEASIFLARN SnFwaTNNAUEIBIFINANIENUNI9IA 96 B8NS
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Abstract

The objective of this study is to underlie factors affecting actual usage of e-Wallet through the Super Apps,
i.e., RabbitLine Pay and Grab Pay. To analyze users' actual usage of e-Wallet throughthe Super App platform,
this research developed a model based on Technology acceptance model (TAM), Perceived risk and trust, and
Promotional benefits. The sample of 405 respondents was used to analyze the research results. These
respondents should either use the Super Apps service in the last two months or have a prior experience with
e-Wallet from Rabbit Line Pay or Grab Pay providers and lived in Bangkok metropolitan region. Lastly, data
was gathered by online questionnaires. According to the statistical results, Social influence directly affects
user’s decision in using service. Perceived Ease of Use, Perceived Usefulness, Trust and Promotional Benefits
are the main factors on Attitudes toward using e-Wallet. Moreover, Attitudes toward using e-Wallet had a
significant influence on Actual usage. However, Social influence did not have significant influenc e on Perceived
Ease of Use, Networking ability influence did not have significant influence on Perceived Usefulness and

Perceived Risk did not have significant influence on Attitude toward using e -Wallet.

Keywords: e-Wallet; Super app; Technology acceptance; Attitude; Use of e-Wallet
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- m135u3Uszlan (Perceived usefulness) wunofis nssuinaluladfinaldifiadsz lomign
Anvualidudszaumaniluanwoiz subjective vasiflinduwn i nsldszunusang 1su szuuuwaanasy

PR T e Tl x L e, 5 ,
e-Payment ez sz anSmwuasmavnnuiud 9duasing s sanasanaundaamsltan (Davis, 1989)
FOAARINLNIWIFLUDY Roca et al. (2009)

o v ' @ . = o =R ] = T ' '

- masuianadglunsly (Perceived ease of use) wanails nssufensldruinduisasine 1
guden ladasardoanuwensy ugsidrlalanamiauifsedimualudsdSunmniaanugTan

o o . o v a v eda A a o a o o v a & A
HlHun1an3d (Davis, 1989) lWiAanaaninddszininw maninlfuadwiiadurnldifadslomiiie
AauAKaIANFRIMIMETa sz Tuvaswnin|dlufige sinadewndnssunsausiinalulad

> a g a a & a ] 1

- riawaadansEnInlBnwdlannYannd (Attitude toward using e-Wallet) g ANLGani
dawnalulad nyjanveuwializevluszuunslfnuwimlasuaniwannmaiiiuslomiuazmasuianahe
Tunsldnuuazsanadaninuadlaldsnu (Davis, 1989)

- @audsmenan (External variables) iJudinedungdnssumasaniumslfau nd1ada aanuiie
maaqﬂﬂaﬁﬁ@iaizm_lma"lﬁ%’uﬁwﬁwamnﬁﬁ]’i’ﬂmﬂuaﬂ L% ANFTWANIGIBRINNUALATETNENIIFIAY (Husu
& Lu, 2004; Lin & Lu, 2000) las 8Bn5wan19diaa (Socialinfluence) Lilusmwiaadaumeouandinszduli

o A 0 ¥ o ' o ' & X @ A A o
yanaliwialiliuianssulnig lasnissausiina luladlnivesyasatuwazinegiuanudengningsnnam
7lna%a (Venkatesh etal., 2003; Lin & Lu, 2000) #3%41A38218NW&IAN (Networking ability) »unsdy Amen

A 1 dl o v é ~a 1 L d‘ L= U z 1 v a d‘ 1 >

vasa3amnefmunIniliyaaanisdadanuyaaadug lussanldiesuteldifianagenloeszndneiilu
o o ' Y o v o ¢ ' Aan X o o Ao

faui lUgn1saionszinmauauRLEIzRI YA aNIaTIIn FeaAdaInLIWITLURY Jean etal. (2014)
wnTetnemidsautmduihsviaylunsidendeszwiranuludion uazdanudagaiabidani 1iuives
dlflusznueIatnodanaaulail (Tu et al., 2015) lasthdbduaTatiomissaunedaInua I usuws
NIFIAUUAZFINAGaNANTINVRIYAAALUNTA (Nov etal, 2012) ¥aAANBINUIUITHUAS Hazlebon &
Kennan (2000) .8z Ellison et al (2007)
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a t:l' Qs o Y H v

2.2 wwiAagINUM LA NaFInazanalinle
nwisewuImgsfnisseniiina luladds liikeswadaniseSunsnisaniuuazmalduimazainaumi
AsduEulnsawndada (Luarn and Lin, 2005) uananniunsnudspganuiassainnliingda (Trust) use
A . o o e = o, A X a o &
AULEE (Risk) luuoudaainissansimaluladlunmsfinwmnisldineniadefudiunisaanlai usgn
tulglunsdnsnneliuimginmmemaiusulnidwidede aai
) H o @ R A @ Aa A

- M33U3ANNEe (Perceived Risk) wanpfia a1 lduinaulumasnildfsqudmiauimandig
pa95juTlnavhlfiAanansznudusuiumgenialiuinas lunsdimsliuiniadudidnnsafing (e-Payment)
mammﬂuvl,ﬂvl,@ﬁ'w;&”uﬂmmaa:ﬁ'i_ljfl’mﬂﬁﬁaylamoﬂmﬁuaﬂ'mﬂ@Lwﬂ@immﬂwﬁmﬁmﬂummL?(mﬁ;fl,%’mu
Taisnuninaiuule (Salisbury etal., 2001) FaaadaInLIMIIBVaI Zhou (2013)

o [ =~ A & o a
-aa 19T (Trust) nuud aMuiuinItyananisde SnfanilasusigainuiiAaTey
A = o Ao @ ' o A ac A & A o A ac A €a
(Zhou, 2013) Farlluthaanmeamuind ez uuisaiwdlanniaing hasnnmathziSudidnniefinanaanu
Liwuaugedagndnfinnumeldanumaniuazanalinilwasglfnungannaeaadanunuitme
Waechter (2017)
2.3 uwlAaangNUaENsUslaminienisnain
wanpds Ffuusudiaunaliiuslnadnainranogtuuy itu 1978 Sruaaiuan wiasruaad L lEmm

yelnd ludu shldgnispslaguilaemldiferauadludiuaniwiangdnssumadenialfa3s seaades
AVIWIAB8Y Park and Lennon (2009)

3. NIDUUWIAANITIVLUATFNNAZ NNV

IINNTOUUMIGANTTIs BLRadA N M3l e-Wallet lunatwiatugtuunplaiuay a4 ugaslumnil 1 a2
winlddn nTuidazlomiuazniesiianui ﬂlumﬂﬁmmﬂuﬂﬁ]ﬁ]”ﬂﬁﬁﬂﬁ;ﬂ%muﬂau{umﬂIuIa B lugms
TFauass ﬂ%f‘:ﬂﬁaau{umﬂiﬂaﬁmaaLwiazqﬂﬂa%uagﬁuﬂaa°yﬂﬁsuaﬂﬁwﬂﬂszﬂu ldun dnwamassau
LAZLASBINNIFIAN lumm:ﬁmﬁujﬂamdwﬂsl,umﬂ“ﬁmuﬁﬁwﬁwa@iamﬁ'ufﬂsﬂwﬁ (David, 1989) ¥idi
Taatludrunaivflelont nssbanuiolunsldng mﬁ'ufluﬁmm'lmﬁm autir9la uazdng
Urzlorimanisaanassnalasasd et vlusunauadaamslinsziihidudidnnsaing wasviaua dsansls
m:LﬂwLﬁuﬁlﬁﬂmaﬁnﬁdmdﬂﬂ@m@iamﬂﬁmuﬁﬂuﬁqﬂ
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Extemal

v ‘
Social 50 of u

Mloence Hé6+

H2+

]
Hi+

H8 3 Attitude towaed "“"

using e-Wallet Usdge
Percetvod Risk

H94+

HI10+
Promotional

Benefits

mMwil 1 nisuundaiadnmislinuualwiiati e-Wallet lugUuvugulasuayl

andwamessauiduilasam wanﬁﬂmmﬂszﬁuuazﬁwavi oM IILFAINN glumsld asanszaums
{Uid’lm_qlﬂﬂaluﬂ’]iﬁ’mﬂiﬂL?ﬂuiﬂ’]ﬂ‘ffmﬂi%laﬁ‘ﬁldﬂﬂﬁ&l’m‘ﬁu Jumaananamwiie aaumMeuan leuns
anaslaananudaiusesyaaasaudsdinae amsm:ﬁm%‘amﬂ%mmqﬂﬂaifuim sranwzagfadaiiin
wmalula iﬂﬁajﬁqﬂﬂaifuvlmﬂdﬁuﬂﬁau (Salancik & Pfeffer, 1978) 29&13NTOAMUATUN ﬁgwud&ﬁ

H1: 8NTWan1Ia9a UaINANIL n@iamﬁitjmmd’;ﬂumﬂf

ﬂWS{ufﬂiziU‘Hﬁﬁ%ﬁﬂ’]iﬂi:ﬁu&ﬂ%’m(ﬂy’l wdsmowan lawn answanisduasaw Lﬁadmﬂizﬂ”umﬁuf
1 Id 1 U é { lal Qs o 1 1 Qs {

muqﬂﬂaﬁmamﬂwmﬂiﬂaﬁ%mLﬁaquﬂﬂﬂn’lwmaaﬂ’ﬁmd'lumaol,mazqﬂﬂaaumn@mﬂuvl,ﬂmuﬂ’nm%a
A A o Ada a ' < . a oA Aa A o '

wisnnanyIuausIANNdanSwadoyAAatL 9 (Lin&Lu, 2000) %N Salnagaunazddnswann m“lﬂgms

vauTbmaluladuazlfuluiige Ssmamafmnuesuudgiua i

H2: 8NTWan1da9a URINANILI n@'amﬁﬁ/jlhﬂmfﬁ

L= U 1 Q Qq: { 1 ] { o v ¢ a 1 Qs { lg
12980 1UA I8N aoﬂmuuﬁaﬁaqmﬂwaam?am Uﬁmmmml%qﬂﬂ aisfadan ULARADUEAINTL
(Matook et al., 2015) Faduilassmuuanfivnuinfiedauisanazduldilfnuianudaiuniasuinuane

nulduszsdanatianisiuianudolumsldveunaluladiug i lugnisseusiinalulad uazsanansznuda
woAnIsnvedglFimlunga (Elison etal., 2007) Samansnivua aun Agnueadih

H3: 1A 30298890 NFINANIILIN m’amﬁfi/jmwdwhrm’lf

ﬂwﬁ'ujﬂsﬂU‘*ﬁﬁﬁfuﬁmimz@jummﬂ FaudIMenanAULULIIaaIN1TIaNIUWIANTINLAzINA lla §

(Davis, 1989) a3 meuan laua LaSaanane é’dﬂuLﬂuﬁw”ﬂﬁﬁﬂﬁ;ﬁ%dmLﬁuqm'ﬂ'w 29LA3891897N
<& ° [y ' va o od van X o ' o o o {

inaluladuu 9ilwiTninld@ adanugaulddiauinly gn1 a3 squWisnwid (Matook etal., 2015)

{ L a 1 s v, { o v Aa 1 Qs v { U z v Qs
Lﬁadmngjm asuayd AW ﬁﬁulumsmmaﬂugﬁumlﬂmmﬂugﬁﬂmﬁ 8% (KPMG, 2019) RaaAaaINL
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WIANNAA 1UUaITIAULATEIN ENMNIFIA LA LN TINLA NUFNNUTNIRIANLAL FINAFRDNE AN TTUVDS
yAAa (Nov etal., 2012) S3manInimua aundzIua s

Ao o . g o o 6
H4: 138918 IANEINININLIN ﬁaﬂ'ﬁiﬂgﬂ?&‘jﬂlﬂf‘l«&

nsiuianudislunislfanifadeuntsiuiuelomd Ty aqﬂﬂamﬁaﬁm']mﬁu%?a%‘f \Fa3una Tuladlm
grarsndnlalding falwfaaudesnmanssld (e laaesldws soudns 95ainlwiAnds: Tomizas
e luladin inldgnsdsnademssuiselomilassuiinalula ol FuusvnliiAauszansnmln
miﬂi:"fnaam‘l,@asmvsﬁaﬁgo“ﬁu (David, 1989) §8AARINLIWITHLA LI AU UUNNTT15215U w09 Ozkan et

al. (2010) 3z IniAua auN A3 IUa Ik
H5: n133u3AelunslsFes LI ndan1 33 s Lok

rauadaanisliwduiasofsinaden nudensosaldaiinuSouiadandan ANIINNIN TG W UMY
suFanudslumsld winya m%ﬁaﬁmm%’uﬁﬁwﬂw awdtnnninledslunisldine wlad axsonaseriund
luuwa lsiangonan lagvieuadlunsldmudududsiimagissaniinldgnissensimaluladussd o
sunusaanszuamwmsldina lulafuianssaniu g (Davis, 1989) ﬁamminﬁmu@auuﬁg’m@?ﬁ

H6: mﬁ"i/jﬂ udrelunislaainanisulndavauadaamslensaisusiannsasing

natbiuszlorilunsldinu de nssujvesdldnudamalulagimunilinishnuedile BE Wik
JuszanSnmainniadu donalasasdannuiionse UfnIeaausuasvadslds Wwiddan1sld nanade
ranadaanisldnunalulad Sereansosnvamisufnuszuuniiiss Suium s8in nsafingu a g
Ozkan etal. (2010)$ammmﬁwumwﬁgmﬁbﬁ

H7: mﬁﬂjﬂx[znfﬁdmamamn ganauadaanislonsaiiTudiannsafing

o o A A A A o o= A & a A a X 9
N13TUiAMALED Aa nIfyaaaikTLIfin A nianiansataugsnfasiiaunnmala
& A o a A a X o A A o Y a A o
Uszlosinlonanauunundisow lasanufesnifiedwlunsdiinun he1ansidesnun19iuniand
a Qs & 1 ] = a U { { 1 1 v a a A v
NAAAUIILDY TIFINALALATIRaNARA AR M| F9N% %I8AMUITE NFINAABNTTITUITNNTIIEIAL I Teres
Zhou (2013) ugasliiinin masuianurssdnadariauadludiau iiasnnglduinisdulngiaalubes
anuduiumvardayalivimiuszmadanedays SsmanInfinuasuadgua v

H8: mﬁ"i/jﬂ MR FINGNIALNAUAFFan Tl oIt iTudiannsasing

a3l ves ;&’L‘fmu@ia;ﬁﬁu?mslﬂuﬁw‘”ﬂﬁm@Lﬁadmﬂm?ﬁﬂs:Lﬁumaﬁm&ﬁﬂmaﬁﬂ suNaia
a1 liuisensnnitmtmiduuuumeadadsgneuiiumaldmnuaianii LLa?.:ﬂ’J’lllvH’J'l\‘isLﬁ]ﬁgﬁﬂ’i’l lag
NWITBVBI Zhou (2013) wuintasaanulinela (Trust) ﬁﬁﬂﬁwa@iaﬁﬂuﬂé‘%%amwm%aiu@i”mumﬁﬂﬂ;j
arwadlaldaadubiinmsafinduulnadwridade Ssmmsonua auuﬁgﬁmﬁﬁ
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H9: a3 [T lagewanivuandanaua daamslansitlniudiannsaing

a a 6 o £ 1 1 | u d' Y A o v Aa s Aaa
fnfuszlominensaaegninlulfedsunmansuazduwladsnaanmlaguslna i Aevieuadiss
vanshldgwn dnssuniafianiald (Park & Lennon, 2009) S9sanInmvuaauudz el

H10: ansUse leminin1saann fINan1suI naanaun aaanslon i dudiannsaiing

nsvaniuinaluladiduthiviagdenisldwinliudazyaasdiszaunistt anad wazn eI
Aaldifiadselowiun LL@ia:qﬂﬂaLﬁmﬁaaﬁuﬁﬂuﬂ Gaamsldulagass nsvansumeluladfiuaneoinan
thiviinszny sonadariruaanuanaanusll T piuarudaiuasgldnuduw liulumtinuazause
walulad §Inadan1Iaa ﬁufl,aﬁﬁvl,ﬂg]%mﬂ’ﬁmzLﬂ'n,f‘mé‘l,ﬁnmaﬁﬂéﬁa FOAARDINLINWIFLVBY Ozkan et al.

3

(2010) F98N3NION AU FNNAFIUA I

H11: nauadaanslonssinsudidnnsaindsananwuInaamslosnuas

4. 2571598

am?ﬁTUﬁLﬁwﬁagamnmjmﬁazhmﬂwjmﬁ'ﬂmwnqamwumuﬂma:ﬂ?umma Lﬂu;ﬂ%ﬁam alfSms
nithidudidnniaiindlusedwiiaduguuugilosuay léun Rabbit Line Pay waz Grab Pay luszoziamlal
i 2 16 oufirwaN uwazdasaslduinimenthiuniaganouiu lasnszsuuoseunialugluuy
8ldnnsafing (Online Questionnaires) faﬁ?ﬂ”ﬂﬁmaa‘umwL%au”ﬁmmtmuaaumwﬁ'uﬂtojm”aamd‘ﬁniaa
$19% 30 2869 Re T AL ROUN U aIFuADWAULLY FOUDNIZS 1199 Q?a”uawuwsniau31u1ﬁ
Yanua 567 NaNEDEN LL@iLﬁaamﬂwudwﬁﬂE\jmﬁamdﬁiwmu 120 aw laneldniainsldusn13ann Rabbit
Line Pay %38 Grab Pay M32821a1# 4031 2 Laaw LLa:ﬂsjm“"Jaa’r\aﬁm‘imm 39 au ldiasldusn1sann
Rabbit Line Pay #38 Grab Pay o 1921 é]ﬁamﬁanﬁjm‘“'samaﬁmmmﬁwﬁmmzﬁwaVm OGN e 408
A108N9 %@ﬁaﬁmumnndwmﬂmadﬂéjmﬁama 385 ﬂfpjmﬁamdﬁ"l,ﬁmﬂmiﬁﬂmmiﬂﬂlﬁqﬂiﬁﬁuammad

Cochran (1963) N3zaLANULTONUN 95%

a o
5. Han13IY
51 MINAFDUTIANMILIDIAUNIEDA
ﬁagaﬁ{@Lﬁummﬂﬂ@jmﬁamdvl,ﬁﬁwvlﬂmaau*’ﬁagam@my (Missing data) iagaqﬂ@ia (Outliners) L&z
a & 1 [ v 1 " v v 1 1
nInszansuuulnd (Normal) Ssannmanaseuwuinliddayadwlamnanis luddymeudayagales ud
atelafiany gIapwuiddymedudayadiuiu 3 au Sasnguealatnivianue 405 ngualagnannIiaTed
4 aa o .uqa’;s‘vL.nyd a a ) X% ' W v
Gsfipasnadaudansudld ladninsznsunudnd lasfinnsnssansdayauuuidsns udainuadlalden
nninasianawin asuug il idayadsnda e neddayanadasaly
5.2 NM3U3TABANMNNLILAZA N ATIVBIRUUF LA
a v Lni’ lﬂl lﬂ v A ‘dl . ™
nwIspinaseunuiBoda lavesuuusaunin lasldnmasauainuifissrasuuuseuniy (Reliabilty)
a € 1 a a% s aAa, ] 4 A A A avye
NNMITeNzAmssnfueaiuasasouina (Cronbach's alpha) AiAnannna 0.70 GadehiawiTetiale
&MU II WU Basicresearch uazlanagauninuavuasuuUgauny (Validity) 62 0133103129
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89A1U3znay (Factor analysis) lasdadda181uinadnlsznay (Factor loading) ¥1nN731 0.5 (Aae

NApSiYy, 2552) AIuaaR R aadLaazdasmuNE NN 3191 1

{ { { & Y Vo a af%
@]qiq\jﬁ 1 ﬂ’]Lﬂﬁlﬂ ﬂ’]LﬁEIGL‘LIuSJ’l@]‘Sg’m u’muﬂad@?ﬂizﬂauLLa:ﬂ’]ﬁ&lﬂi‘:aﬂﬁLLaaWW

PYBIATOULIAVIALINIANA

998 ARAY Al wmsin
Winsiuw | asdisy
N']Glig"l“ nay
1998 1: SocialInfluence (% of variance = 7.533, Cronbach’s alpha = 0.819)
Lﬁauw%‘aﬂuqﬁ?ﬂ”ﬂiauﬁwﬁﬂ%ﬁms e-Wallet lTunaUwiiatiit 3.50 1.078 0.782
\WaunIAIInTauTnIuUENLINTT e-Wallet luuawiin Tuil 3.09 1.192 0.900
‘1_qmﬂaﬁﬁmmém@@iaﬁuumﬁm‘?mi e-Wallet luuaiwdiatuit 2.88 1.308 | 0.802
119989 2 Networking Ability (% of variance =7.801, Cronbach'’s alpha = 0.846)
suzavldiianluiumaamenuduwusTuau 3.33 1.129 0.806
AuFINAUTMIUNNNUAZIMITURLTNAsiar 3.57 1.033 0.858
duTaUfAadaiNasie NUFINUEAAT UL 3.50 1.059 0.873
112981 3 Perceived Ease of Use (% of variance =7.533, Cronbach’s alpha = 0.818)
auaaTudwdesisinibaulumaiouinmls e-wallet u 423 0.736 0.826
waUWALA T
au3ENI1 e-Wallet lunatwiiatinin seanslFamafasnnl gk 4.32 0.731 0.770
Inseinsidiada
AUAAIRW ligad Fanunenenuannuin lunst sz e Auaes 4.11 0.813 0.709
e-Wallet luuatwaiasu
11998 4 Perceived Usefulness (% of variance =10.273, Cronbach’s alpha = 0.888
2uAAI1 e-Wallet luuadnda itz loaidan1sdiszidu 437 0.714 0.718
e-Walletluadwiintuteldmstnszduinete fusazain auauin 4.40 0.776 0.796
aRa
e-Walletluuatwiatutnldmtnszuineta fum e 51anniadn 434 0.785 0.849
e-Walletluunatndiatuialimstisziuinedofusazmnifiassanld | 4.20 0.808 0.781
Werguduglunalns Lﬂ‘*ﬁ'mfuag;uﬁa
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@13197 1 dafs dndesiuunnasgu winaslenauuasasulseansuaah
P8IAT0ULNATBIAMUIIINUG (618)

11298 ARAaY an WINN
Wigsiun | asddse

A1 nay

119989 5 Perceived Risk (% of variance =8.743, Cronbach’s alpha = 0.916)

AUANNUNELNEINLANNURaANEL e-WaIIetsLuﬁwu"ﬁagamuqﬂﬂa 3.52 1.118 0.899

AUANINUNIBLNIINUNNTINTZLINHY e-Wallet Lﬁaqmnmaﬁqﬂﬂaﬁu 3.37 1.212 0.895
RINNIDLEND9 Account bat

AUANNNNIBLNINUANNURBANELUIZ UL e-Wallet 3.47 1.142 0.924

119981 6 Trust (% of variance =8.048, Cronbach’s alpha = 0.866)

2uAa I HUIMT e-Wallet fianubgan BUAZENINTOWIN Lot 3.80 0.748 0.821
auhnin e-Wallet lunaUwiintuidugasmamatnsniuiline lald 3.81 0.782 0.849
auli19lalumsisziSudnu e-Wallet 1nazaansalduSnnsinadng 3.90 0.764 0.781
andag

112998 7 Promotional Benefits (% of variance =10.086, Cronbach’s alpha = 0.821)

e-Wallet lunawdiagudluslugudmsngldomln 416 0.906 | 0.726
e-Wallet lunadwaiasuidluslagunarnrans 3.99 0.881 0.853
e-Wallet luuadwaiasudlyslams lasuisuan 3.75 1.027 0.780
H1%UTN1T e-wallet lkanFdszlomhinilantildiuae 4.04 0.885 0.806
e-Wallet luuadnaiasuinsas auudy 3.88 0.974 0.688

119981 8 Attitude toward using (% of variance =13.758,Cronbach’s alpha = 0.872)

AUAAILSMT e-Wallet lunatwaasiiadsaduandudiduenuda | 4.29 0.739 0.711
i

AINAUAR WA ULINGD e-Wallet 4.22 0.755 0.786
e-Wallet luunadnaia g duszuundusslomidansuan 4.24 0.723 0.798

1298111 9 Actual e-Waller Usage (% of variance =10.758, Cronbach’s alpha = 0.844)

wnudwlylavinuazls e-wallet lun1sts13u 4.21 0.824 0.783
Tuauinaanazid bt e-Wallet buwanaratuse 1 4.32 0.745 0.753
e-Wallet lunalwaiatuazidutasmanannawaantd 3.92 0.951 0.749

5.3 AanEMN19LIXEINIAMEATVBINFNAIDEN
ﬂg;m”aasmfhusl,my'lﬂmwamﬁa NNMINWATE (Fo8as 70.37) d12901832%i19 23-30 11 (Sauaz 6025)
W = [} ﬂ/ a a v a 1 T Qs a o
sraunifnmgigaadluszaulIyyiaT (Fasas 73.33) Usznevar Iwaul vy dunwinamuidnienou
(3082 40.49) LLazﬁﬂ"L@TLaﬁ'ﬂdauI%zyag'i:ﬁdwa 15,000 — 30,000 LNGialAat (Taeas 36.05) AWHANTINMS
1 dadaldil nquenatafiiaslFuinig Rabbit Line Pay wia Grab Pay t 3amnswianihiuluszoziom 2
Waufiruan f5wauninue 405 au laslfuinny Rabbit Line Pay tiasfige (Fauaz 69.63) uazldd1azen

UAINIDUINT b 30218970 Rabbit Line Pay ﬁaﬂﬁgﬂ U (Sauas 83.70) wananniaawuinanualums
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1%&1%@1%1%@99%@9%&: 13 @31 (F08az 27.41) mehdmmhmﬁﬁ:lﬁuagizmw 101-500 L (Youme
64.44) ﬁa‘i’lmuﬁua%ﬂuﬂsuﬂﬁL'\?uSL&nmaﬁﬂémﬂﬁq@fhuslmvjagizij 101-500 L1 (F0818s 45.19) Lae
FudndnnszihiSuaiannse inflad udanisa #3239 101-500 U (F08Az 66.67) Tugaumsldusans
nyzidhiudiannsefindlassusday 1-3 nanuiniskdusnissuani 1 1Fismalusalnaiadi suaui 2
sz einfudluuiazainds uazsuaun 3 l9inszarsalai BTS uaﬂmnﬁm@lm aﬁn@;m"ﬁaﬂwﬁ@ﬁﬂa
IEnsznihiiudidnnsefing nawuh suat 1 1asandlusludunss ldsusiuan suaui 2 asanlaiosnld
Fuaauazsuaui 3 daldnuhe szainuaesans
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Abstract

The purposeofthis researchis to study the reasons why the online customer experience in each dimension
which consists of Informativeness, Entertainment, Social Presence and Sensory Appeal affect the purchase of
premium skincare products in online channel. Additionally, another objective of this study is to find the
relationship among the characteristics of online touch points, the online customerexperience in each dimension,
and customers purchase decision for premiumskincare products in online channel. This researchis a qualitative
research. The data was collected by in-depth interviews from all 16 interviewees who have purchased premium
skincare products online. The questions used are open-ended questions to allow the interviewee to provide
additional information. The result of the research shows that verbal elements, visual elements and combined
verbal and visual elements can affect every dimensions of the online customer exp eriences which includes
informativeness, entertainment, social presence and sensory appeal. The result of the research also shows
that the perceived usefulness and the perceived ease of use can affect the customer experience in
informativeness and entertainment dimensions. In addition, the result shows that informativeness and
entertainment can directly influence the purchase of premium skincare products online. Moreover,
entertainment, social presence, and sensory appeal would influence informativeness which can lead customers
to purchase premium skin care products online. Finally, three factors, namely brand trustworthiness, product

type and the discounted price promotion directly affect the purchase of premium skincare products online.

Keywords: Premium skin care; Online customer Experience; Purchase decision
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Abstract

Reduction of waste from delay can reduce non-value-added time which can lead to decrease in
unnecessary transportation costs. The reduction of waste from delay can be determined using a mathematical
model. The aim of this research was to study the reduction of waste from the delay of sugar cane truck
allocation by developing and using a mathematical model to assist in the allocation of trucks. Data were
collected via participant observations and in-depth interviews along with focus group interview with 15 key
informants and then analyzed through a process flow-chart mapping to determine value-added activities, non-
value-added but necessary activities, and non-value-added activities, together with analysis using a
mathematical model by applying information via LINGO application. The results showed that the reduction of
waste from delay could be achieved by using a mathematical model to assistin the truck allocation process.
The process time could be reduced from 7.40 hours down to 3.91 hours, representing a 47.16% reduction in
truck allocation process time which leads to 16.13% in reduction of transportation costs. Therefore, reduction
of waste from the delay in truck allocation process with the application of a mathematical model together with
Information Technology is recommended as it improves the speed and reduces the costs associated with

transportation and overall improve the efficiency of the truck allocation process.

Keywords: Waste from the delay; Truck allocation; Mathematical model; Information technology; Sugar mill
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LIRLNAILAZATLIIN UV ﬂ%ﬂvﬂiﬂﬂimﬂ bl

a
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i=1 j=1
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YusNANN1TVDINNA (Constrain) laRUAAIH

L v; (2)
J=t
< S

L v; 3)

Xij =1

i=1

L v, (4)
ZXU tij <tP;

J=t
t;j=0 Vij ®)
tP; >0 V; (6)
Xij € {0,1} Vi,j (7)
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BP Filc Edit LINGO Window Hclp

DlsE|S| 2| <l veo| BFaEr o= 2kl

madel: Truck Allncation Prohlem (GAP)

Secs:
THIRDi/1l..3/:Pi,EPi,EPSi,SPi;
GROWERi/1..5/:EG1H,EGS4,SG1;
COST (THIRDi, GROWER3):Cij:
DEMAND (TIIRDi, GROWERJ) :Dij;
SERVICE (FHLRD1, GROWERJ):513;
XXX (THIRDi, GROWERJ):Xij:
Endsets

Data:

Cij, Dij, Sij, Pi, EPi, EGj, EPSi, EGSj, SPi, SGj

= Q@OLE ('E:\mas3.1l\thesis\Math Lingo\more casel5\3.5.1\3.5.x1lsx','cij','a',"'sij"','b','d"','e','eps', 'egs’','sp',"'sg"'):

M = 1000000;
Enddata

Min = @sum (XXX (i,3):
Xij(1,3)*Ci5(1,3)):

@FOR (XXX (i,7):
@RTN(Xi3(i,.3))):
@FOR (CROWERJ (3) :
@SUM (THIRD1 (1) :
Xij(i,3))=1):
@FOR (THIRDi (1) :
@SUM (GROWER3J (3) :
Kij(2,3)*Di3(2,3))<=Fi (1))
@FOR (THIRDi (i) :
@SUM (GROWERSJ (3) :
¥ij(2,3)*%8i53(2,3))<=SPi(3));
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q

LINGO 13.0 Solver Status [3.5] X
Solver Status Variables
Model Class: PILP Total 100
Nonlinear: 0
State: Integers: 100
Objective: nstraints
Infeasibility: Total 251
Nonlinear: 0
Iterations:
Nonzeros
Extended Solver Status Total: 700
Nonlinear:
Solver Type B-and-B kb g
Best Obj: 11228.1 Generator Memory Used (K)
sum . 72
0bj Bound: 11228.1
Steps: 0

Elapsed Runtime (hh:mm:ss)
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Using Data Mining for Black Dietary Supplements to Determine
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Abstract

The objective of this research is to study the behavior of consumers who buy competitors’ products. The
study uses data mining techniques which are association rules with FP-Growth and clustering with RFM to
analyze customer data. The result of association rules shows that customers who buy BLACK dietary
supplements will also buy Fish Qil. In addition, customers will also buy BLACK dietary supplements together
with other dietary supplements such as Magnesium, Vitamin B, Billbery LLa¢ Calcium. Moreover, the result of
apply cluster analysis on purchasing behavior using RFM shows that customer can be divided into 3 groups
which are Gold, Silver and Bronze. Gold is a group of customer who purchases BLACK recently, frequently,
and have high amount of purchasing. The results of this study can apply to other pharmacies in Pharmacy
Chain AA Company. In addition, the results also can be used as a strategic marketing guideline for other

businesses or entrepreneurs.

Keywords: Data mining; CRISP-DM, RFM; FP-Growth; Association rules; Cluster
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