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Abstract

The objective of this study is to examine factors affecting users’ intention to continuously create and upload
clip videos on the TikTok application by investigating determinants of user satisfaction and continued intention
to create and upload videos on TikTok. Quantitative research was done with data collected from 332 samples
by questionnaire and analyzed. Results indicated that satisfaction, self-image and flow experience were key
determinants directly affecting continued intention to create and upload videos on TikTok. Satisfaction had a
partial mediation effect on flow experience and self-image, indirectly influencing continued intention to use
TikTok.

Keywords: Intention; Create and upload videos; Flow experience; Satisfaction; Self-image
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Flow Experience
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