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Abstract

The purpose of this research was to study factors influencing purchase intention for KardRider Rush+
games. Quantitative research was done, with a framework based on the technology acceptance model
(TAM), 4P’s marketing mix, interview, and a literature review. Data was collected by online questionnaire
from 301 samples, all Thai consumers who had purchased a KardRider Rush+ game item online through a
South-East Asia (SEA) server. Responses were analyzed statistically to determine the relationship of factors
and identify direct and indirect influences. Results were that perceived ease of use and perceived usefulness
directly influenced attitudes toward items. In addition, attitudes toward items, price, promotion, and time
pressure directly influenced purchase intention and purchase intention directly influenced item purchases.

Attitude toward items, price, promotion, and time pressure indirectly influenced purchases.

Keywords: Technology Acceptance Model; Purchase Intention; Mobile Online Game; game Item; Virtual

Goods
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nwistiinasauanuidadeldvasuuugauniy lasldnsnaseuanuiiiesvesuuugauany (Reliability)
NMIATzRaaulszEnTueaWiuaIn3awLIA (Cronbach’s alpha) la s3I pilinmaianauUszang
waanldtasnin 0.6 Gedadwnmaifoonsula (Wim et al., 2008; Said, 2018) uazldnasauanuassves
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PDIATOULNAVBIALINIRNA

11998 ANRAEL AT gILU% WA
N1AIZ I avAlsznau

o o 1@ 1 ' .
s 1: n3sunduszuvnelamamalunusanlanitaaanislzsm (% of variance = 53.066,

Cronbach’s alpha = 0.516)

YuAaIn inuiande ludasltanunensny vnun

3.40 1.158 0.428
lunmsvianudnladsen
ynudiadn auaeunsdelemunislwny KartRider 4.44 0.792 0.837
Rush+ f99aauiine laigsenn
YuAanauaawn Itz ursatuaat MINLAsAY 4.53 0.751 0.792

TLUUNY TTuaaunny blousan

tadw 2: nssuitvdsslasdiilasvonlamanmealuinuaawla (% of variance = 48.921, Cronbach’s

alpha = 0.631)
YuAaI loiny T NUAMUIUAFUIH LNRALNEWL
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NMTLAUINY
1 a 1 1 v tﬂl W V& ;
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YTRAAIN Lo NNTILANANNRINI T LNNTUDITH LR

4.14 1.001 0.821

A &
LW &JIE]T’I’] RTUSNINVYY

938 3: nanaanaaa lawnaaislwinuaanlak (% of variance = 56.343, Cronbach’s alpha = 0.608)

vinuwawalanu lasnunuluing KartRider Rush+ 7
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1 = s ' a a a
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InnIlanauns
vnudainlamunisluing KartRider Rush+ T8ty
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ANBLINFBLINLALIZANNBLINLAUNNNINT Y
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, 2.41 1.100 0.861
Taiuws
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inuzasgaaunuurseumudulngjarlugig 101-300 vmdaifiau wazilszinnvaslamafingudiadnifiaay
LLuuaaumu%amﬂﬁq@ TauNITSIRNAU WUI1 BUAUN 1 fa SDUUA SUAUN 2 AD VAIANLAIAIATAT LAS

v oA A o el
AUALUN 3 A FAILRE




MITIVUSIFRUNAGIUTIND (JISB) TN 7 21iUf 2 10w waumaw — Famiay 2564 wi 49
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aad

@ - v @ a ! { . : a a ' & Y v @
19gfidfszau p < 0.001 GegaansoInUaNNAzIUA 5 N1Nd1131 Naddniwadanaslade saaasany
NWITBLRY AU 1amTat (2562) Ina1d Wakdidwinuaaulatsuiiinnuduaranisnlanninuiiony

dl 1 1 v v 1 a a’: dq’ :I
eyl azmwalmyawnmmwmlwaw



MITIVUIIRUNAGIUTIND (JISB) TN 7 a1iUf 2 10w waumaw — Famiay 2564 wi 50

5.4.2.4 Msaaiadan1saana Jontnanminsssannuasladelasdenaudssansanswavinny 0.091
ataliudaymMIafiafiszay p = 0.674 Seraaadasnuauadziui 6 Aind1ri1 NMIduETuNIARIATENTNA
daanusilade sanadaInUNBITEas Yaunw GnSwiatiud (2552) uazaiazanit f9vnasnsaol (2557) 7
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faLEsuMIaaa uasifiannuionale ardsnaliiAnanuaslagelomudilwnuoonlaidu

5.4.2.5 n1snaawlaasiaga9tan Saninaniassdennuasladelasddsudszinianing
Wi 0.309 ansditBdAYMIFAATIEAL p = 0.217 Tsmanadasiuaundgud 7 ind1i1 mInadulasy
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