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Abstract

The purpose of this research was to study factors influencing purchase intention and amount of money to
be spent via In-app purchase (IAP) system. Quantitative research was done, with a framework based on
perceived value model, customer engagement model, and theory of planned behavior. Data was collected by
online questionnaire from 160 samples, who played mobile game at least one time within three months.
Usable data was analyzed statistically to determine the relationship of factors. Results were that perceived
price value affected intention to buy items in mobile game. In addition, emotional value especially enjoyment
in playing game affected customer engagement. However, customer engagement was not affect purchase
intention. Finally, purchase intention on items in mobile game did not affect the amount of money to be spent

via |AP.

Keywords: Perceived value; Customer engagement; Theory of planned behavior; Mobile game; Purchase

intention
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Model Sum of df Mean Square F Sig.
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284 Huang et al. (2017) UWRSFUNAFIUNNTIAELN 6 Faduwldaunuiduvad Cheung et al. (2015)
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Model Sum of df Mean Square F Sig.
Squares
Regression 31.017 6 5.170 6.499 0.000*
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Total 156.703 164
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Model Coefficients Coefficients T Sig.
(B) (Beta)
Constant 239.212 0.460 0.646
anuailade 171.051 0.080 1.024 0.307
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